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WE'RE  SPREADING 

A  LOT  MORE 
DOUGH  AROUND. 


Crookes  Healthcare  have  the  perfect  recipe  for  profits  this  Autumn 
We're  putting  £10  in  ill  ion  into  advertising  and  promoting  all  out 

leading  Crookes,  Farleys  and  Optrex  brands. 

So  use  your  loaf  and  stock  up  with  the  No.  1  name  in  healthcare. 

It  could  mean  you'll  be  seeing  a  lot  of  bread. 
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Photography: 
a  click  in  time 


3  OUT  OF  4  KIDS  USE 
TOGETHER  WE  CAN  MAKE 

Matey  has  been  the  children's  favourite  at  bathtime 
for  over  25  years.  So  it's  hardly  surprising  that  Matey  out- 
sells not  only  its  direct  competitors  but  all  other  retail  bath 
liquids  bar  one. 

To  make  it  4  out  of  4,  Matey  is  now  milder,  safer  and 
bubblier  than  ever  before.  And  now  mums  and  children 
cannot  fail  to  notice  the  new  brighter  packs  on  the  shelf. 

On-pack  promotions  and  TV  advertising  will  also  ensure 
Matey  reaches  the  homes  of  children  throughout  the  country. 

So  if  you  don't  want  to  miss  out  on  all  these  sales, 
don't  miss  out  on  Matey. 


matey: 


NUMBER  1  BATHTIME  FUN. 
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Up  to  80  per  cent  of  British  health  food  retailers  could 
become  totally  unviable  in  the  1990s  if  certain  aspects 
of  European  harmonisation  are  allowed  to  happen, 
according  to  Maurice  Hanssen,  president  of  the  Health 
Food  Manufacturers  Association.  He  is  referring  to  a 
French  initiative  to  the  European  Commission  which 
proposes  that  anything  with  a  medicinal  aspect  —  vitamins 
and  tonics,  herbal  remedies  and  so  on  —  should  be  sold  only 
through  pharmacies.  Not  unnaturally,  health  food  traders 
are  being  encouraged  to  enlist  to  provide  a  powerful  lobby, 
in  this  case  by  the  Natural  Medicines  Society. 

Closer  to  home  there  are  moves  afoot  which  could  have 
considerable  repercussions  for  pharmacists,  although  you 
have  to  be  an  accomplished  lateral  thinker  at  times  to  pick 
up  the  threads.  The  Government  has  recently  published  its 
Green  Paper  on  restrictive  trade  practices  policy,  which  in 
fact  deals  with  restrictive  trading  agreements.  Among 
other  things  the  paper  reviews  the  Restrictive  Trade 
Practices  Act  and  the  Resale  Prices  Act,  with  new 
proposals  based  on  Article  85  of  the  Treaty  of  Rome.  As 
PSNC  chief  executive  Alan  Smith,  a  man  with  a  legal  mind 


used  to  lateral  thinking,  points  out  in  a  recent  PSNC 
newsletter,  the  Government  is  unclear  on  the  future  of 
resale  price  maintenance.  Many  will  have  forgotten  the 
1970  case  in  the  restrictive  practices  court  which  ensured 
RPM  in  ethicals  and  proprietary  medicines  was  preserved. 

Although  the  Government  says  it  does  not  intend  to 
alter  policy  determined  by  current  legislation,  RPM  may 
have  to  pass  a  general  exemption  test  modelled  on  Article 
85  to  permit  its  continuance.  It  would  have  to  be  shown  that 
it  contributes  to  economic  efficiency  and  does  not  contain 
unnecessary  restrictions  or  allow  competition  to  be 
eliminated.  Many  of  the  criteria  of  the  1970  judgment  no 
longer  stand,  and  the  test  could  be  painful,  and  would 
undoubtedly  be  complicated  by  community  pharmacy's 
unique  commercial  and  NHS  role. 

In  1976  the  judge  recognised  the  importance  of  a  wide 
distribution  of  NHS  dispensing  points.  The  more  recent 
new  contract  is  an  attempt  to  work  towards  bettering  that 
distribution.  Removal  of  RPM  on  medicines  would  be  a 
retrograde  step  in  this  context.  Harmonisation  in  the  EEC 
context,  is  often  anything  but  harmonising. 
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Essex  nirality: 


as  you  were 


It  is  "as  you  were"  in  Essex 
following  a  settlement  of  the 
rural/urban  debate  that  saw  the 
Rural  Dispensing  Committee 
faced  with  55  rurality  appeals  on 
decisions  by  the  county's 
dispensing  subcommittee. 

At  a  recent  meeting  with  RDC 
officials,  members  of  Essex's 
Local  Pharmaceutical  and  Medical 
Committees  agreed  to  withdraw 
their  objections  and  "turn  the 


clock  back",  as  if  the  DSC's 
mapping  out  exercise  of  rural  and 
urban  areas  had  never  taken 
place. 

According  to  the  LPC's  Alex 
Morris,  the  map  is  now  as  it  was  in 
1986,  and  each  case  will  be 
considered  on  its  merits,  though 
some  standardisation  of  maps, 
apparently  the  cause  of  much  of 
the  problems  in  the  review,  is 
expected. 


Confidential  data  back 
in  use 


The  Department  of  Health's 
Licensing  Authority  has  confirmed 
that  it  has  resumed  the  practice  of 
referring  as  necessary  to 
originators'  confidential  data  when 
processing  product  licence 
applications. 

Use  of  the  data  was  called  into 
question  following  a  judicial  review 
brought  by  Smith  Kline  &  French, 
who  successfully  argued  that  data 
submitted  in  connection  with 
Tagamet  licence  applications 
should  not  be  used  by  the 
Licensing  Authority  when 
considering  applications  for  other 
cimetidine  products. 

The  information  was  being 
used  by  the  Licensing  Authority  in 
the  course  of  assessing  abridged 
applications  to  see  whether  they 


meet  the  test  of  essential 
similarity  set  out  in  Article 
4.8(a)(iii)  of  EEC  Directive  65/65. 

But  the  Licensing  Authority's 
appeal  against  that  decision  was 
upheld  by  the  Appeal  Court.  And 
an  application  by  SK&F  for  an 
injunction  preventing  the 
Licensing  Authority  from 
referring  to  SK&F's  data, 
pending  an  appeal  to  the  House  of 
Lords,  was  also  rejected. 

The  Authority  says,  however, 
that  there  is  no  question  of  any 
confidential  information  being 
released  to  abridged  applicants  or 
other  third  parties.  Any  product 
licence  applications  caught  by  the 
original  High  Court  ruling  have 
been  restored  to  their  place  in  the 
queue. 


Flu  vaccine  production 
stepped  up 


The  demand  for  influenza  vaccine 
is  higher  this  year  than  in  previous 
years  and  manufacturers  are 
increasing  their  production. 

Dr  John  Heap,  medical 
director,  Evans  Medical  Ltd,  told 
C&D  it  was  difficult  to  know  the 
reason  for  the  increased  demand 
but  he  suspected  it  was  due  to  the 
recent  epidemic  in  Australia, 
rather  than  last  year's  shortages. 
This  epidemic  was  caused  by  a 
new  strain  of  virus  —  A  Sichuan  — 
which  was  particularly  unpleasant. 
The  strain  will  be  included  in  this 
season's  vaccines,  as 
recommended  by  the  World 
Health  Organisation. 

Manufacturers  are  currently 


producing  2 . 7  million  doses  of  flu 
vaccine  compared  with  2.2  million 
last  year.  Dr  Duncan  Lawson, 
product  manager  for  Duphar's 
Influvac  and  II V,  said  it  was 
difficult  to  predict  if  the  increased 
supplies  would  be  adequate;  there 
were  outbreaks  of  influenza 
caused  by  the  Sichuan  strain  in  the 
USA  last  year  but  Britain  managed 
to  escape. 

Servier  Laboratories,  who  are 
marketing  Evans'  vaccine,  said 
supplies  should  be  available  to 
pharmacists  from  October  7. 
Merieux  said  their  vaccines  should 
be  available  from  September  19 
and  Duphar's  supplies  will  be 
dispatched  October  3-7. 


Britain  lowest  health 
service  spender 


Britain  spends  less  of  its  gross 
domestic  product  on  health  than 
any  other  European  country  other 
than  Spain,  according  to  a  recent 
Office  of  Health  Economics 
briefing  on  health  services  in 
Europe. 

Other  than  the  Netherlands, 
where  only  60  per  cent  of  the 
people  are  covered  by  national 
health  insurance,  schemes  run  by 
other  European  countries  cover 
95  per  cent  or  more  of  the 
population.  But  no  country 
believes  it  has  an  entirely 
satisfactory  way  to  cover  the 
health  needs  of  its  population  at  an 
acceptable  price,  says  the  OHE. 

"In  1992  the  European 
market  is  intended  to  be  unified 
and  it  might  be  expected  that 
some  degree  of  uniformity  in  the 
provision  of  healthcare  should 
follow.  It  is  clear  that  it  will  be 
extremely  difficult  to  introduce 


any  form  of  integrated  system  of 
health  insurance  or  European 
health  service  for  the  EEC  as  a 
whole,"  says  the  briefing. 

Almost  all  other  European 
countries  require  patients  to 
spend  a  higher  proportion  on  the 
cost  of  their  medicine  than  the 
NHS  does,  and  more  than  half  also 
require  patients  to  pay  a  fee  to  a 
doctor  to  cover  consultation 
costs.  The  variation  in  the  amount 
and  method  of  "co-payments"  by 
patients  shows  considerable 
variation  (see  table). 

But  apart  from  Britain  private 
payments  for  a  part  of  health  care 
costs  have  not  become  a  political 
issue,  nor  have  they  detracted 
from  the  general  popularity  of  the 
national  health  schemes:  "There 
is  an  economic  logic  in  expecting  a 
modest  contribution  to  costs  at 
the  time  of  treatment, ' '  the  OHE 
concludes. 


Direct  payments  by  "sickfund"  patients 


Medicines 

Doctors'  fees 

Hospitals 

Belgium 

some 

approx  25% 

Yes,  but  fully 

reimbursed 

Denmark 

25%;  50%  or 

none 

none 

full  cost 

Great  Britain 

£2.60,  but  80% 

none 

none 

exempt 

France 

some  30%; 

approx  30% 

approx  25% 

60%  or  full  cost 

Ireland 

for  some 

sometimes 

sometimes,  at 

patients,  costs 

fixed  prices  in 

up  to  £28  per 

private  wards 

month 

Italy 

most,  £1  or 

none 

none 

more 

Netherlands 

£1 

fixed  charge 

only  for  chronic 

sick 

Spain 

usually  40% 

none 

none 

with 

exemptions  for 

pensioners 

Sweden 

approx  £6,  with 

approx  £5  the 

approx  £5  per 

exemptions 

first  visit  15 

day 

visits 

Switzerland 

10%  of  cost  or 

£20  in  hospital 

Yes,  in  private 

50%  if 

and  10%  of 

hospitals 

medicine  is  not 

ambulatory 

on 

care 

recommended 

list 

West  Germany 

approx  60p  per 

none 

approx  £2  per 

prescription 

day 

PMI  gets  Which?  approval 


Pharmacy  Mutual  Insurance 
Company  policies  have  again 
featured  well  in  a  Which?  survey  of 
house  contents  insurance. 

In  the  three  main  categories  — 
'  'the  cheapest"  basic  policy  with 
indemnity  cover,  "best  buy  for 
most  people"  basic  policy  new- 


for-old  cover  and  '  'top  cover"  all 
risks  with  new-for-old  cover  — 
Which?,  in  the  "best  buy"  buying 
guide  section,  says  if  you  are 
eligible  Pharmacy  Mutual  is  cheap 
for  all  areas. 

Which?  is  published  by  the 
Consumers'  Association. 
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"It's  not  only  the  economy  that's  overheating" 


Clothier  compensation 
payments  up 


PPSCs  halve 
openings? 

A  PSNC  survey  into  how  the  new 
contract  is  working  shows  that 
pharmacy  practice 
subcommittees  are  approving 
only  40  per  cent  of  applications  for 
new  contracts  —  60  per  cent  are 
being  rejected,  and  in  only  one 
case  of  the  148  monitored  has  an 
appeal  been  successful. 

The  results  of  the  survey,  with 
responses,  from  80  of  the  98 
LPCs  for  the  year  to  April, 
suggest  that  the  new  contract  has 
more  than  halved  the  number  of 
pharmacies  that  might  have 
opened  without  it,  says  PSNC 
secretary  Stephen  Axon  in  the 
latest  PSNC  Newsletter. 

Of  the  102  minor  relocations 
recorded  84  were  granted  and  18 
turned  down.  Thirteen  of  the  18 
applications  for  major  relocations 
were  turned  down.  However,  on 
a  positive  note  for  those  buying  a 
business,  only  one  contract 
transfer  out  of  242  was 
unsuccessful.  Most  applications 
for  additional  services  were  also 
granted  (65  out  of  96). 

In  the  main  the  PPSC  system 
seems  to  be  working  smoothly, 
concludes  Mr  Axon,  although  that 
does  not  necessarily  mean  it  is 
achieving  the  objectives  set  out 
when  the  new  contract  was 
negotiated. 


Society 
and  CPP  get 
together 

Procedures  have  now  been 
agreed  between  the  College  of 
Pharmacy  Practice  and  the  Royal 
Pharmaceutical  Society  —  now 
formally  separated  —  for  the 
prompt  exchange  of  information 
on  relevant  developments. 

The  RPSGB  and  the  CPP  are 
to  hold  twice-yearly  meetings  to 
discuss  matters  of  common 
interest,  and  to  identify  areas  for 
future  collaboration,  with  the 
intention  of  minimising  duplication 
of  effort. 

At  the  most  recent  meeting, 
the  two  bodies  identified  the 
referral  of  appropriate 
pharmacists  for  advice  on  practice 
research,  the  development  of 
practice-based  examinations,  the 
development  of  behavioural  and 
social  sciences  within 
pharmaceutical  education,  and 
studies  on  assessing  competence 
in  practice,  as  specific  areas  for 
future  collaboration. 


Local  pharmaceutical  committees 
have  been  asked  to  increase  their 
payments  into  the  Clothier 
compensation  fund  by 
approximately  220  per  cent  for  the 
year  1988-89. 

However,  as  a  PSNC 
spokesman  points  out,  this  is  a 
reflection  of  the  increased  number 
of  patients  being  transferred  from 
doctors  dispensing  lists  to 
prescribing  lists,  and  for  whom 
compensation  is  payable. 

There  has  been  a  steady 
upward  trend  in  the  amount  of 
compensation  being  paid  out  as 


Pregnant  women  at  risk  of  pre- 
eclampsia are  being  asked  to  take 
part  in  a  study  to  see  if  small  doses 
of  aspirin  will  prevent  the 
condition,  the  most  common 
cause  of  mother  and  child  deaths 
in  pregnancy. 

The  double-blind  trial,  being 
run  by  the  Medical  Research 
Council,  aims  to  involve  5,000 
women,  half  of  whom  will  be  given 
60mg  aspirin  daily  after  the  third 
month  of  pregnancy.  The  others 
will  take  a  placebo.  Each  woman 
will  be  given  a  leaflet  explaining 
the  pros  and  cons  of  aspirin 


the  number  of  RDC  cases  decided 
in  pharmacy's  favour  has 
mounted.  Since  compensation  is 
paid  out  over  a  five  year  period 
there  is  a  cumulative  effect  which 
is  likely  to  peak  this  year. 

As  a  consequence  the 
percentage  of  the  PSNC  levy 
going  into  the  Clothier  fund  could 
decline  considerably  over  the  next 
few  years  as  compensation  no 
longer  becomes  payable  to  most 
cases  that  went  through  after  the 
RDC  was  established  in  1982. 

PSNC's  annual  financial  report 
shows   the  communications 


treatment. 

Aspirin  is  believed  to  improve 
the  blood  flow  between  mother 
and  foetus  by  its  anti-platelet 
action.  Pre-eclampsia  is  thought 
to  occur  when  the  blood  flow  to 
the  baby  through  the  placenta 
becomes  inadequate  and  the 
mother's  blood  pressure  rises  to 
compensate.  Poor  blood  flow  can 
also  lead  to  retarded  growth  of  the 
baby. 

Maternity  groups  have 
expressed  reservations  about  the 
treatment  because  of  its  possible 
unknown  long  term  effects. 


budget  rising  from  £151,915  to 
£165,848,  broken  down  as  public 
relations  £72,223,  PSNC  News 
£65,488  and  conferences 
£27,137. 

Professional  fees  —  the  cost  of 
carrying  out  the  various  surveys 
required  for  remuneration 
negotiations  —  cost  £70,794  last 
year,  a  near  threefold  increase  on 
the  previous  year,  but  an  amount 
that  is  recoverable  in  the  balance 
sheet.  PSNC  showed  a  surprlus 
after  tax  of  £61,163  in  its  income 
and  expenditure  account  for  the 
year. 

Mr  Cooper 

opens  up 

Pharmacist  Nigel  Cooper's 
18-month  wait  to  open  a  pharmacy 
in  the  Leicestershire  village  of 
Stoney  Stanton  ended  last  month. 

The  Rural  Dispensing 
Committee  backed  Mr  Cooper's 
application,  despite  a  petition  from 
villagers.  The  Secretary  of  State 
also  dismissed  an  appeal  by  local 
dispensing  doctors  against  him. 


PL(PI)     Licences:  Whitworth 
Pharmaceuticals   have  been 
granted  the  following  PL(PI): 
PL  4423/0161  Lopressor  100 
metoprolol  tartrate  lOOmg. 


Aspirin  now  on  trial 
in  pregnant  women 
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Premises  up 


nine 


The  number  of  registered 
pharmacies  was  up  nine  in  July  to 
11 , 793 .  After  a  drop  of  around  200 
in  the  first  five  months  of  the  year, 
reflecting  changes  in  the  contract 
coming  through,  the  months  of 
June  and  July  have  seen  numbers 
edging  higher  once  more. 

In  England  15  new  premises 
opened  up  and  two  were  restored 
to  the  Register:  there  were  ten 
closures.  In  London  numbers 
continued  to  decline  with  six 
closings  and  only  one  opening. 

Scotland  saw  one  closure,  one 
restoration  and  no  openings,  while 
in  Wales  there  were  six  openings, 
one  restoration  and  no  closures. 


Food's  effect 
on  ulcers 

Food  normally  lowers  gastric  pH, 
but  in  patients  taking  histamine- 
receptor  blocker,  acidity  has  been 
shown  to  be  increased  and  ulcer 
healing  may  be  reduced,  says  The 
Lancet. 

Gastric  acid  secretion  is 
controlled  by  transmitters 
including  histamine,  gastrin,  and 
acetylcholine.  Researchers  who 
inhibited  acid  output  with  high 
doses  of  intravenous  famotidine,  a 
potent  H2  blockers  found  that 
while  fasting  pH  was  raised  to 
neutral  levels,  foods  resulted  in  a 
significant  increase  in  pH,  to  4.  It 
appears  that,  in  these  patients  acid 
production  must  depend  on 
stimulation  by  other  pathways. 


TO  THE  PHARMACIST 

S  am  unable  to  open 
child  resistant  closures 
Would  you  please  supply 

my  medications  in  a 
more  suitable  container. 


Devjscd  by  the 
CrtHege  of  Nursing 
Rfwufna^iijgy  Nursing  Iwum. 


RC  card 


The  Arthritis  and  Rheumatism 
•Council  has  produced  a  plastic 
card  for  patients  to  hand  to 
pharmacists  if  they  do  not  want 
child  resistant  closures. 

The  card  carries  the  message: 
"I  am  unable  to  open  child 
?tant  closures.  Would  you 
pi«  ase  supply  my  'Medications  in  a 
more  suitable  container." 

e  supplies  .are  available 
■ft]  the  ARC,  41  Eagle  Street, 
udonWC14AR. 


TOPICAL  REFLECTIONS 


Homeless? 


It  looks  like  I  hit  the  jackpot 
when  I  wrote  about  losing 
my  best  nursing  home 
account  when  it  changed 
ownership  —  seems  the 
former  owner  put  the  word 
around.  I've  got  another, 
and  an  inquiry  as  to  whether 
I'd  plug  my  system  of 
patient  records  in  a  second 
for  a  trial  period.  But  it 
appears  there  is 
considerable  touting  around 
for  residential  home 
business. 

Boots  have  entered  the 
field  by  offering  a  10  per 
cent  discount  in  a  mail  shot 
to  the  residential  homes  for 
the  elderly  in  Clacton.  This  was  sent  out 
with  a  covering  letter  enclosing  their 
catalogue,  indicating  a  discount  would  be 
available,  and  saying  they  would  telephone 
in  a  few  days,  either  to  arrange  a  visit  from 
the  manager  or  to  make  an  appointment  at 
the  shop.  At  the  bottom  of  the  letter  was 
a  note  from  the  branch  saying  a  discount 
card  was  enclosed  for  immediate  use  — 
just  sign  before  presenting  it.  Another 
letter  has  been  sent  by  Kingswood 
Chemists  to  homes  in  Byfleet  indicating 
extended  opening  hours  (9-5.30  —  six 
days  a  week!)  plus  an  out-of-hours 
availability  for  emergency  calls. 

The  Boots  approach  is  unacceptable. 
The  Kingswood  letter  is  a  reasonable 
statement  of  the  services  the  company 
can  offer  as  an  alternative.  I  don't  think  the 
independent  or  the  effective  manager  has 
too  much  to  worry  about  so  long  as  he  or 
she  has  a  decent  working  relationship  with 
the  homes  and  really  attends  to  giving  a 
first  class  service. 

Computer-ease? 

I've  had  a  letter  from  a  pharmacist  which 
confirms  reports  I  have  been  getting  for 
some  time  now.  The  writer  (from  Suffolk) 
says  his  local  practice  has  moved  to  a 
computer  for  records  and  the  generation 
of  prescriptions,  but  that  when  it  writes  a 
generic  the  computer  now  specifies  a 
particular  brand.  Simple  little  sentence, 


but  devastating  in  its 
implications  for  us. 

I  think  I've  told  you  I 
have  stabilised  my  generics 
purchases  to  one  supplier  so 
as  to  have  continuity  of 
quality  and  appearance  as 
well  as  covering  product 
liability. 

Though  not  formalised, 
I  have  a  contract  of  supply 
essentially.  So  what  do  we 
do  when  a  computer  script 
calls  for  say  nitrazepam, 
(Doake's  Drug  Co,  when 
my  stock  is  APS  or  Evans? 
Do   we   have   to  give 
Doake's?  Will  I  have  to  buy 
it  in  at  full  price?  Will  I  get 
paid  for  the  unused  balance? 
More  puzzling  is  why  does 
the  program  specify  brand?  It  seems  that 
in  the  practice  concerned,  the  keying  in  of 
any  generic  automatically  generates  a 
branded  script.  Odder  and  odder.  Did  the 
programmer  get  a  "consideration' '  ? 

If  the  practice  agrees  it  does  not  want 
automatic  brand  specification  —  and  I'm 
sure  we  can  give  good  reasons  why  it  is 
unnecessary  —  will  the  Pricing  Bureau 
accept  their  simply  crossing  out  the  brand 
entry?  Can  we  cross  it  out?  How  will  they 
know  who  crossed  it  out?  I  tell  you 
something.  This  stinks! 

Our  Society,  and  the  NPA  and  PSNC 
must  jointly  make  immediate 
representations  to  the  GMC,  BMA  and 
the  DHSS  to  get  it  stopped. 

Not  so  easy 

A  contractor  with  80  domiciliary  sets 
decided  to  generate  his  duplicate  oxygen 
returns  at  the  computer  key,  thus 
producing  a  typewritten,  easy  to  read 
record  for  pricing  bureau  and  FPC, 
without  the  heavy  labour  of  filling  up  the 
present  cramped  FP66  80  times. 
Unbelievably,  the  PPA  has  returned  these 
saying  he  has  to  use  the  official  form! 

Come  on  PSNC?  A  letter  to  the  Prime 
Minister  at  the  very  least.  Forms  make 
sense  only  in  that  they  standardise  work. 
If  the  size  is  important,  for  storage,  then 
surely  a  half-folded  computer  sheet  is  the 
same  size?  Let's  have  some  efficiency! 
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Elastoplast 
range 
expands 

The  Elastoplast  tapes  range  is 
being  revamped,  with  several  new 
products.  And  Smith  &  Nephew 
Consumer  Products  say  they  aim 
to  take  advantage  of  increasing 
consumer  demand  for  specialist 
first  aid  products. 

The  existing  range  of 
Elastoplast  fabric  and  waterproof 
adhesive  tapes  is  being 
rationalised  from  six  to  five 
products  —  fabric  strappings  in 
2.5cm by  1.5m,  5cm  by  1.5m  and 
2.5cm  by  4.5m  lengths,  and 
waterproof  strapping  in  2 .  5cm  by 
2m  and  5cm  by  3m  lengths. 

Three  new  first  aid  tape 
substrates  are  being  added  —  a 
microporous  non-woven  tape  in 
2.5cm  by  5m,  a  washproof 
microporous  tape  in  2.5cm  by 
4.5m  spool,  and  a  non-elastic 
support  strapping  in  a  2.5cm  by 
3m  size. 

Products  are  designed  for 
specialist  wound  dressings,  sports 
injuries  and  use  in  the  home. 

New  pack  graphics  will  benefit 
the  range,  bringing  it  in  line  with 
the  dressing  packs. 

A  spokesman  for  S&N  says 
Elastoplast  dominates  the 
consumer  packaged  sector,  worth 
£2.2m,  of  the  £3. 9m  (1987)  first 
aid  adhesive  tapes  market.  Smith 
&  Nephew  Consumer  Products 
Ltd.  Tel:  021-3274750. 

Vantage  plan 

A  major  "own  label"  product 
development  strategy  has  been 
announced  by  Vantage,  who  plan 
to  introduce  almost  200  new  lines 
over  the  next  12  months. 

This  will  increase  the  product 
selection  to  over  300  lines  with  the 
babycare,  haircare,  cotton  wool 
and  tissue  ranges  being 
strengthened. 

And  Vantage  will  also  be 
moving  into  new  product  areas, 
says  retail  development  manager 
David  Watkinson.  VestricLtd.  Tel. 
0928  717070. 


'Bidet-in-a-box' 
from  Freshtex 


The  latest  company  to  launch 
moist  toilet  tissues  are  Freshtex, 
part  of  the  Courtaulds  group. 

Their  Freshtex  "Bidet  in  a 
box"  is  designed  to  be  used  in 
conjunction  with  normal  toilet 
paper  —  first  dry,  then  moist.  The 
tissue  is  impregnated  with  a  lotion 
which  helps  prevent  irritation,  the 
company  says,  and  is  flushable. 

Moist  toilet  tissue  are  said  to 
be  a  well  developed  market  in 
Europe,  with  £20m  being  spent  in 


Germany  alone.  However, 
Freshtex  say  research  among  UK 
consumers  gave  the  thumbs  down 
to  "margarine  style"  boxes. 

Freshtex  moist  toilet  tissue  is 
sold  in  packs  of  50,  complete  with 
a  wall  dispenser  (£1.59  rrp).  Foil 
wrapped  refill  packs  are  available 
at  £1.06  rrp. 

As  an  introductory  promotion, 
Freshtex  are  giving  the  wall 
dispenser  free  to  consumers. 
Freshtex.  Tel:  01-629  9080. 


Ever  Ready's  Ghostbusters 


Ever  Ready  are  launching  novelty 
pocket  torches  aimed  at  children 
over  three  years. 

The  Real  Ghostbusters 
(£4.99)  a  pen  torch  comes  with 
"ghost' '  stickers  that  glow  in  the 


dark.  Fairy  Tails  (£4.49),  is  a  pink 
torch  with  matching  holder,  and 
Transformers,  is  a  small  rotalight 
torch  with  a  swivel  head  that 
features  Optimus  Prime  (£3.99). 
Ever  Readv  Ltd.  Tel:  01-8828661. 


Andrews  has 
got  the 
Answer 

Andrews  Answer  to  the  morning 
after  is  a  specific  remedy  for 
symptoms  of  over-indulgence. 

Each  5g  sachet  contains  lg 
paracetamol  and  60mg  caffeine  in 
an  effervescent  base  of  sodium 
bicarbonate  and  citric  acid  to  settle 
the  stomach.  The  ingredients  are 
dissolved  in  water  to  make  a 
lemon-flavoured  drink.  The  dose 
for  ' '  over  sixteens  "  is  a  maximum 
of  four  sachets  in  24  hours  and 
Andrews  Answer  will  be  available 
from  September  12  (five  sachets, 
£1.09). 

Sterling  Health  say  that,  over 
a  two- week  period,  more  than  one 
in  10  adults  suffer  from  a 
"morning  after' '  feeling,  which  is 
the  third  most  common  ailment 
after  indigestion  and  heartburn. 

A  £1  million  national  television 
campaign  is  planned  for 
November  and  December,  and 
the  company  says  that  the  year- 
round  marketing  support 
programme  for  Andrews  will 
benefit  Andrews  Answer. 

There  will  be  counter  displays 
and  promotions  for  the  trade,  and 
Sterling  Health  will  also  be 
stimulating  interest  in  the 
consumer  Press  over  Christmas. 
Sterling  Health.  Tel:  0483  65599. 
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This  month,  you*  could  buy  400 
shares  in  UniChem  for  £400. 


Next  month,  you  could  sell  them 
hack  to  UniChem  for  £400 
and  lose  nothing. 

Or  you  could  be  part  of  one  of 
the  most  exciting  Stock  Market 
flotations  in  1990. 

*lf  you  are  a  practising  independent  pharmacist 


Join  us  Today 


UniChem 

ction  for  Pharmacy 

is  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
schema  for  the  increase  by  Members  of  their  shareholdings  in  the  Society.  It  has  been  approved 
ill lips  8t  Drew  Securities  Limited  which  provides  corporate  finance  services  to  the  Society.  If 
in  any  doubt  about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain 
the  advice  of  your  investment  advisers. 
;  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party, 
fiares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 


following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


COUNTERPOINTS 


Yardley's  big 
heart 

Yardley  are  offering  a  heart- 
shaped  white  satin  lingerie  bag 
tied  with  a  pink  ribbon  with  any 
purchase  of  a  100ml  cologne 
spray. 

The  bag  will  cost  £1.99  with 
White  Satin,  Lace,  Pure  Silk,  or 
Chique  fragrances  (£5.75  each  — 
£1.40  less  than  usual  RRP)  while 
stocks  last.  It  will  be  available 
from  the  end  of  October.  Yardley 
of  London  Ltd.  Tel:  026822711. 

Macleans 
gets  them 
young! 

Beecham  Toiletries  are  to  offer 
350,000  Macleans  Milk  Teeth 
toothpaste  "Bounty  Packs" 
annually  to  first  time  mothers. 

Beecham  say  that  the  packs, 
which  include  free  samples  of  the 
product  and  money-off  coupons, 
will  be  distributed  via  maternity 
hospitals  and  ante-natal  clinics. 
They  say  that  the  promotion  will 
be  ongoing  and  ensures  that  90 
per  cent  of  all  first  time  mothers 
will  be  able  to  sample  Milk  Teeth. 

The  money-off  coupon  is 
contained  in  a  leaflet  entitled 
"Help  Protect  Your  Child's  First 
Teeth"  which  gives  the  mother 
practical  advice  on  oral  hygiene, 
say  Beecham  Toiletries.  Tel: 
01-5605151. 


Sensitive 
solutions 

Beecham  have  launched  a 
£250,000  Press  campaign  for 
Macleans  Sensitive  toothpaste  to 
explain  ' '  why  some  teeth  react  so 
painfully  to  sensations  of  hot  or 
cold". 

The  advert  highlights  the 
strontium  acetate  content  of 
Macleans  Sensitive,  together  with 
its  minty  taste  which  is  said  to  be 
"unlike  the  salty  taste  of  some 
anti-sensitivity  toothpastes". 
Beecham  Toiletries.  Tel:  01-560 
5151. 


Two  timing 

Fisons  are  introducing  Sanatogen 
multivitamin  plus  calcium  tablets 
60's  (£2.99)  on  September  5. 
Fisons  Consumer  Health.  Tel: 
0509  611001. 


Arrid's  on  the  scent  of 
a  new  look 


Carter  Wallace  have  responded  to 
consumer  research  which  said 
that  their  four  variant  Arrid  extra 
dry  aerosol  range  represented 
quality  and  reliability  but  lacked 
appeal  "in  terms  of  design,  can 
colours  and  fragrances"  by 
relaunching  the  brand. 

The  "new  look  formulation" 
range  includes  shower  fresh  and 
unscented  variants  which  are  said 
to  appeal  to  all  the  family,  together 
with  "distinctly  feminine"  soft 
pink  and  soft  peach  fragrances. 

Carter  Wallace  say  that  the 
new  formulations  have  "higher 
levels  of  wetness  stopping  and 
anti-stain  ingredients,  providing 
more  effective  and  longer  lasting 


protection  than  ever  before" .  The 
active  ingredient  against  wetness 
is  aluminium  chlorhydrate  and  the 
anti-stain  ingredient  is  silicon- 
based. 

New  Arrid  extra  dry  is  being 
supported  by  a  £750,000  Press 
campaign,  lasting  twelve  months. 
Press  coverage  will  include 
Prima,  She,  Woman  and  Home, 
Living,  TV  Times,  Woman, 
Womans  Own,  Readers  Digest, 
Cosmopolitan  and  Options  say 
Carter  Wallace. 

An  introductory  offer  of  25  per 
cent  extra  fill  cans  with  on-pack 
money  back  offers  will  be 
available.  Carter  Wallace  Ltd.  Tel: 
0303  57661. 


Pretty  Polly's  warmers 


Pharmagen  will  be  featuring  an 
extended  Pretty  Polly  Winter 
tights  range. 

The  40  denier  soft  opaque 
tights  will  be  introduced  in  a  larger 
size  for  39in-42in  hips  in  black, 


charcoal,  navy  blue,  winter  white, 
and  cinnamon  (£1.59).  And  the 
classic  rib  tights  (£1.49)  will  be 
introduced  in  french  navy  in  all 
sizes  with  the  48in  size  in  fawn. 
Pharmagen.  Tel:  021  356  0478. 


Cream  Sil 
has  a 


Elida  Gibbs  are  celebrating  the 
twentieth  birthday  of  Cream  Silk 
conditioner  with  a  range  redesign 
and  extension. 

The  four  numbered  variants 
are  being  replaced  by  three 
products:  gentle  for  frequent  use; 
balanced  for  normal  hair;  and  rich 
for  dry,  permed  and  colour 
damaged  hair. 

New  packs  in  200  and  350ml 
sizes,  will  be  available  from  mid- 
October  and  are  pearlescent  with 
new  graphics.  They  are  colour 
coded,  orange,  pink  and  yellow 
and  the  gentle  variant  has  a  new 
perfume,  say  Elida. 

And  the  company  is 
introducing  Intensive  conditioning 
treatment  —  a  viscous,  creamy 
conditioner  designed  to  be  used 
weekly,  as  a  supplement  to  usual 
conditioners.  Packs  are  four- 15ml 
single  use  tubes  for  around  £1.19. 

Intensive  treatments  form  the 
fastest  growing  sector  of  the 
conditioner  market  with  sales 
over  £4m  annually,  say  Elida. 

Cream  Silk  will  be  supported 
with  a  £2. 6m  spend  television 
advertising  campaign  starting  in 
November.  Elida  will  be  using  the 
copyline  '  'discover  the  richness  of 
naturally  beautiful  hair. 

The  emphasis  will  be  on  the 
'  'cream"  part  of  the  name  with  an 
analogy  between  the  use  of  skin 
creams  and  cream  on  the  hair. 

Some  £600,000  will  also  be 
spent  on  magazine  adverts 
directed  at  Intensive  conditioning 
treatment.  And  consumer 
promotional  packs  of  conditioner 
will  have  collarettes  offering  20p 
off "  this  or  next  purchase ' '  for  the 
200ml  size,  and  40p  off  for  the 
350ml  size.  Elida  Gibbs  Ltd.  Tel: 
01-4861200. 
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COUNTERPOINTS 


FIGURES 


FLAG 


PickJJps 


Keep 
i/ougong 
wtoi  trades 


Pick-Ups  give 
your  customers  fast 
relief  from  tempor- 
ary fatigue  and 
drowsiness. 

For  you,  they 
give  extra  sales. 

Pick-ups  are  new. 
A  unique  formula- 
tion of  caffeine  and 
dextrose,  attract- 
ively packaged  for 
maximum  on-shelf 
impact  and  competi- 
tively  priced. 

They're  adver- 
tised in  the  national 
press  so  your 
customers  will  be 
looking  for  them. 

So  if  you  stock 
Pick-Ups,  they'll 
know  where  to  find 
them,  won't  they? 
Available  from  your 
usual  wholesaler 
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PRODUCT  INFORMATION 

Assentation:  Each  PICK-UPS 
iblet  P!  0459/0001  contains  Caf- 
eme  BP  50  mg  and  Dextrose 
'drate  bp  130  mg.  Each 
■    ontains  60  tablets  strip- 


1  '  ^  S 1  lincl  VAT)  per 


iexc!  VAT) 


Eft.  Market  in,; 
,.    (■  S'.'i  iwr,  of  English  Grains. HoWingsi  Ltd, 

'<'  :rk  Road  Burton  or,  r«  ru,  Staffs, 
i!  


Pure  gold 

Cussons  are  introducing 
conditioners  into  their  Imperial 
Leather  Gold  range. 

Three  variants  —  frequent 
use,  normal  and  enriched  care  — 
are  distinguished  by  the  packaging 
and  conditioner  itself,  which 
comes  in  pale  green,  peach  and 
pink  tones.  Pack  graphics  match 
that  of  the  shampoo  counterpart. 

Normally  priced  £1.09 
(200ml),  the  new  range  will  be 
backed  by  a  £0.79  trial  price  for 
the  first  two.  months  women's 
Press  advertising,  and  conditioner 
sample  sachets  which  will  appear 
on  shampoo  packs  until  the  end  of 
the  year,  say  Cussons.  Tel: 
061-792  6111. 

Liquid 
Advantage 

Vantage  have  introduced  a  range 
of  liquid  soaps  into  their  product 
range  in  natural,  apple,  and  orange 
fragrances. 

The  soaps  (250ml,  £0.85)  are 
packed  in  plastic  bottles  in  outers 
of  12  and  are  said  to  be  "easy  to 
use  and  economical" .  Vestric  Ltd. 
Tel:  0928-8717070. 

Anadin's  TV 
relief 

The  benefits  of  Anadin 
Paracetamol  are  being  promoted 
in  a  £2m  television  advertising 
campaign. 

The  campaign  is  being  shown 
throughout  the  country  and, 
although  housewives  form  the 
principle  target  audience,  the 
campaign  has  been  carefully 
structured  to  ensure  that  wide 
exposure  to  younger  adults  is 
achieved,  say  Whitehall 
Laboratories.  Tel:  01-636 8080. 

Intensively 
creamy 

Elida  Gibbs  are  launching  a  cream 
version  of  its  Vaseline  Intensive 
Care  hand  lotion  in  100ml  tubs  at 
around  £1.19. 

Gibbs  say  that  research  has 
shov/n  that  "consumers 
sometimes  prefer  the  cream 
alternative  to  a  lotion  for  its  richer, 
deeper,  penetrating  appeal". 
They  say  that  the  hand  cream 
scored  very  highly  in  in-home 
product  placement  research . 
Elida  Gibbs  Ltd. 
Tel:  01-486 1200. 


BiC  perfume  range 
shaves  price  point 


Razor  and  ball  point  pen 
manufacturers  BiC  have  moved 
into  the  perfume  market  with  a 
range  of  four  perfumes  —  said  to 
be  '  'quite  capable  of  matching  the 
finest  French  fragrances  available 
in  the  UK". 

The  perfumes  (£1.85  each) 
come  in  7.5ml  flasks  fitted  with  a 
sealed  vapouriser  which  is 
calibrated  to  last  a  month  using  ten 
sprays  per  day. 

The  four  fragrances  are  BiC 
Jour,  light  and  floral;  BiC  Nuit, 
described  as  heady  and  alluring; 
BiC  Homme,  specifically 
masculine;  and  BiC  Sport,  a  fresh 
unisex  fragrance. 

The  company  has  gone  "for  a 
handy  small  bottle  in  a  blister 
pack,  rather  than  investing  a 
fortune  in  throwaway  packaging 
and  frills,"  says  sales  director 
Gerald  Burgess.  And  initial 
approaches  to  major  High  Street 
chains  have  met  with  a  favourable 
response,  the  company  says. 

Each  of  the  four  fragrances  has 
a  colour  coded  cap  and  will  be 
available  to  the  trade  in  display 


trays  of  12  single  fragrance 
sprays;  as  a  counter  display  unit 
containing  one  tray  of  each 
fragrance;  as  a  display  tray  of  12 
individual  blister  packs  of  any  one 
fragrance;  and  four  display  trays, 
one  of  each  fragrance. 

To  support  the  launch  a  £lm 
national  television  campaign  is 
scheduled  to  start  in  October. 
Biro  Btc  Ltd.  Tel:  01-965  4060. 


ON  TV  NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         STV  Scotland 

G  Granada  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Anadin  Paracetamol: 

All  areas 

Andrex  family  tissues: 

All  areas 

Colgate  toothpaste: 

All  areas 

Dettol: 

U,C,TTV,TVam 

Dimension  shampoo: 

All  areas 

Finesse: 

All  areas 

L'Oreal  Freestyle: 

STV,G,A,HTV,TVS,LWT 

Lynx  body  spray: 

All  areas 

Optrex:: 

All  areas  except  B,U  &  TVam 

Oxy: 

All  areas 

Panadol: 

A 

Ponds  Cream  &  Cocoa  Butter: 

All  areas  except  GTV,G  &  B 

PR  Freeze  Spray: 

All  areas 

Profile  extra  razor: 

All  areas 

Radian  B: 

G,Y,TT 

Reach  toothbrushes: 

C,A,TVS,LWT,TVam 

Senokot: 

All  areas 

Simple  skin  care  range: 

All  areas  except  LWT  &  TVam 

Sticker  false  nails: 

All  areas 

Sweetex: 

All  areas  except  GTV,U,LWT  &  TVam 

Vileda  Supercloth: 

TVS 
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LIQUID  ASSETS 

FOR  THE 
CHOSEN  FEW 

(AND  THESE  OFFERS  RUN  RIGHT  THROUGH  SEPTEMBER.) 


Two  more  money-making  opportunities 
exclusively  for  UniChem  members. 

The  first,  a  real  sizzler  on  Alberto  V05  Hot  Oil 
-^f  Conditioner. 

The  second,  a  mouth-watering  offer  on  Wyeth 
SMA  Gold  and  White  Cap  Ready-To-Feed. 

As  usual,  your  UniChem  representative  has  all 
the  details. 

Exclusively 


UniChem 

UniChem  Ltd,  UniChem  House,  Cox  Lane,  Chessington, 
Surrey  KT9  1SN.  Tel:  01-391  2323. 


eres  your  invitation  to  CHEMEX  '88! 


Sit 
■III 


Visit  CHEMEX  "'88  at  Earl 


products, 


s,  services; 
equipment,  andjrprej 


There's  no  better  way  to  see  and  assess 
what's  new  -  and  whars  necessary  -  for  the 
success  and  profits  of  your  pharmacy  than  a 
visit  to  Chemex  '88,  at  Earls  Court  on 
September  18th  and  19th. 

And  Chemex  '88  is  now  sponsored  by 
Chemist  &  Druggist. 

Over  250  exhibitors  will  be  displaying 
their  products,  services  and  equipment  for 
you  to  see,  compare  and  choose. 

There'll  be  pharmaceutical  companies  and 
suppliers  of  a  whole  host  of  other  new 
products.  There'll  be  top-selling  toiletries, 


ethicals,  profitable  generics,  leading  home 
medicines,  photography  and  business 
equipment,  and  lots  more. 

There's  even  a  supervised  play  area  for 
your  kids.  You'll  find  the  lot  at  Chemex. 

Don't  miss  out  on  the  vital  event  for  every 
profit-conscious  pharmacy  owner.  Complete 
and  send  the  coupon  for  your  free  tickets  - 
and  make  a  date  to  attend  Chemex  '88. 


M»ypy 
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ourt  and  see  the  latest 


merchandising  ideas,  profit  makers, 

   vj  '     I  I 

for 


3 


armacy. 


WHAT'S 
NSHOW 


Pharmaceutical 

•  OTC 

•  Generic 

•  Ethical 

•  Herbal 

•  Homoeopathic 

Baby  Products 

•  Food 

•  Clothes 

•  Toiletries 

•  Medication 

Health  Lines 

•  Foods  •  Drinks 

•  Vitamins 

•  Dental  care 


Bmufy  Products 

•  Cosmetics 

•  Toiletries 

•  Perfumery 

•  Skincare 

•  Haircare 

•  Footcare 

Services  & 
Equipment 

•  Computers 

•  Programs 

•  Labelling 

•  Surgical 
Equipment 

•  Security 

•  Signs 

•  Shopfitting 


•  Tablet  Counters 

•  Insurance 

•  Packaging 

Gift  Lines 

•  Xmas  Gifts 

•  Jewellery 

•  Stationery  •  Toys 

sducts 

•  Eyecare 

•  Sunglasses 

Photographic 

•  Cameras 

•  Developing/ 
Printing 

•  Mini  Labs 

•  Equipment 


...AND  MUCH  MORE 


Don't  forget.'  ■  Chemex  Wa  just  two  days  ■ 

18th  and  1%  September -call  Ticket 
Hotke  on  01-302  721 5  for  instant  tickets! 


I 


Please  send  Chemex  tickets.  I  plan  to  attend  on  □  Sept  1 8  □  1 9 

Name  


I  Company 
'  Address— 


I 


i 


Tel  _ 

Send  to  Chemex  '88,  MGB  Exhibitions,  Marlowe  House, 
09  Station  Road,  Sidcup  DA  15  7ET  Tel:  01-302  8585 


Ai 


Exhibitior 

CD/  3/9/88 


COUNTERPOINTS 


For  mucky 

63t6fS 

Vantage  have  introduced 
disposable  baby  bibs  into  their 
baby  range. 

The  bibs  come  in  Vantage 
orange  trim  with  nursery 
illustrations  and  are  made  from 
laminated  paper  with  a  waterproof 
backing.  They  are  made  by 
Freshtex  —  a  division  of 
Courtaulds. 

Vantage  disposable  baby  bibs 
are  available  in  polybags  of  12s 
(rsp£1.49).  VestricLtd.  Tel:  0928 
717070. 


The  singing 


bib 


A  novel  range  of  children's 
Christmas  bibs  has  been 
introduced  by  Dunbee  into  the 
Benjyware  range.  They  are 
colourfully  decorated  with  either  a 
roly  poly  Santa  Claus  or  a  jolly 
snow  man,  and  play  the  tunes  of 
Jingle  Bells,  Rudolph  and  other 
popular  Christmas  songs. 

Each  bib  is  produced  in  a 
washable  plastic  backed  terry 
material.  The  integral  musical 
device  is  fully  protected  against 
washing.  Musical  bibs  are 
available  at  "competitive 
wholesale  prices  with  good  profit 
margins , ' '  say  Dunbee  Consumer 
Products  Ltd.  Tel:  0256  64902. 


Benetton 
plunges  in! 

A  bath  line  is  being  launched  into 
the  Colors  de  Benetton  range. 

A  deodorant  (£7.50),  shower 
gel  (£9.95)  and  body  lotion 
(£12.50)  are  designed  to  enhance 
and  complement  the  fragrance  line 
launched  in  March.  The  shower 
gel  and  body  lotion  come  in  white 
plastic  containers,  the  deodorant 
in  a  white  can,  and  all  feature  the 
Benetton  "Colors"  script  logo. 
Benetton  Cosmetiques  France. 
Distributed  bv:  Maurice  Douek 
Ltd.  Tel:  01-328 1036. 


Cutex  have  a 
highland  fling 


Cutex  are  introducing  a  "Scottish 
Highland ' '  cosmetic  collection  for 
this  Autumn. 

It  includes  golden  malt  deep 
terracotta  blusher  (£2 . 50) ;  isle  of 
skye  eyeshadow  duo  (£1.90)  in 
greeny  blue/peat  brown.  Three 
lipsticks  with  matching  nail 
polishes  will  be  available  in  a  claret 
colour  called  mulled  wine,  a  vivid 
scarlet  called  rowanbery  red  and  a 
soft  red/brown  called  highland 
cream  (lipstick  £1.80;  nail  polish 
£1.60). 

Also  included  in  the  Autumn 
package  from  the  standard  range 
will  be  the  Sahara  eyeshadow  trio 


(£2.75)  the  black  mascara  with 
sealer  (£1.95)  and  the  black  eye 
pencil  (£1.35). 

Pre-packs  containing  six  each 
of  the  lipsticks,  nail  colours, 
mascaras  and  eye  pencils  together 
with  three  blushers  and 
eyeshadow  duos  and  trios  will  be 
available  from  the  beginning  of 
September  with  a  POS  showcard 
and  display  unit  (£102.45). 

The  Scottish  Highland 
promotion  will  be  supported  by  a 
double  page  colour  advertorial  in 
the  October  issue  of  Woman's 
Journal.  Parfums  International: 
01-4861200. 


Biotherm's 
marine  clean 

Biotherm  are  to  launch  a  new 
cleansing  range  enriched  with  sea- 
water. 

Deep  action  cleansing  milk 
(200ml  £9.25),  invigorating  toner 
(200ml  bottle,  £9.25)  and 
purifying  cream  wash  (100ml 
tube,  £7.95)  are  each  available  in 
two    variants    —    one  for 


dry/sensitive  skins  and  one  for 
normal/combination  skins.  They 
all  contain  zinc,  iron,  magnesium, 
copper  and  manganese.  Biotherm. 
Tel:  01-937  5454. 


BRIEFS 


Noramcol  Plus  granules  are  now 
available  in  packs  of  10  by  7g 
sachets.  And  the  trade  price  is 
£0.99.  Norgine  Ltd.  Tel:  0865 
750717. 


Rose's 
au  nature! 

Arun  Products  have  removed  the 
artificial  flavouring  from  their 
Rose's  Diabetic  Orange  and 
Lemon  squash  so  that  the  flavour 
and  the  colour  are  "derived 
entirely  from  the  fruit' ' . 

The  "new,  natural  flavour"  is 
flagged  on  the  label  together  with 
full  nutritional  information.  Arun 
Products  Ltd.  Tel:  0243  554141. 


Provamel's 
crystal  offer 

Vandenmoortele  UK  are  offering 
a  set  of  exclusive  Dartington 
crystal  dessert  dishes  for 
customers  who  buy  from  the 
Provamel  range  of  soya  desserts. 

The  dessert  dishes  are  boxed 
in  pairs  and  are  said  to  have  a  retail 
value  of  £15.  But  Provamel 
customers  can  send  away  for 
them  at  £9.95  per  pair  with  three 
bar  codes  from  52 5g  Provamel. 

"Provamel  desserts  make  a 
healthy  and  delicious  finish  in  any 
meal,  and  the  Darlington  dishes 
should  complement  them 
perfectly,"  Vandenmoortele  say. 

The  offer  is  open  until  Januarv 
31,  1989,  and  the  retailer  who 
orginates  most  redemptions  will 
be  given  a  free  set  of  crystal 
dishes.  Vandenmoortele  UK.  Tel: 
01-5772727. 


Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


HHhI 


James  Bur  rough  (IAD.)  Ltd 

il'jb.Keiiniiujton  Audit  LoikIuii  Stll  4LU  Ti-I  ,)1  \>H2  02. Yi 
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Sebamed™  is  now  distributed  by 
Wellcome  Consumer  Division 

For  further  information  contact: 
Wellcome  Consumer  Division  on  0270  583151 
or  your  local  Wellcome  Consumer  Division  Representative. 


COUNTERPOINTS 


Deep  fresh  gets 
a  new  hook 


Senlax 
action 

Intercare  have  introduced  Senlax, 
a  senna-based  chocolate  laxative 
available  in  packs  of  12  (£0.79)  or 
24  tablets  (£1.45)  with  a  GSL 
status. 

The  product  is  presented  in  foil 
wrappings  containing  six  tablets, 
marked  Senlax  on  one  side.  Each 
tablet  contains  senna  glycosides 
equivalent  to  15mg  sennosides, 
which  gives  a  predictable  laxative 
action  overnight,  say  Intercare. 

The  recommended  dosage  for 
adults  and  children  over  12  years 
is  one  tablet  at  night,  and  for 
children  6-12  years  half  a  tablet. 

Senlax  will  be  supported  by  a 
£250,000  advertising  campaign  in 
the  women's  Press  and  Radio 
Times  running  from  October  to 
June  1989.  Intercare  Products  Ltd. 
Tel:  0734  790345. 

Almay's 
indulgence 

Almay's  Autumn  shades  for  lips 
and  nails  offer  "sheer 
indulgence"  with  pastel  shades  of 


chiffon  haze,  fondant  pink,  pink 
chintz  and  apricot  silk. 

A  display  unit  with  headercard 
and  lipstick  testers  will  promote 
the  new  shades,  and  a  special  6ml 
trial  size  of  nail  enamel  will  be  on 
offer  for  £1 .25.  Standard  size  nail 
enamels  are  £2.65  and  Moisture 
Rich  lipsticks  £3.15. 

Almay  say  that  its  nail  enamels 
have  shown  a  year-on-year 
growth  of  16.6  per  cent, 
compared  with  the  total  enamel 
market  which  has  decreased  by 
2.7  per  cent.  Almay.  Tel:  0753 
23971. 


Janssen  are  offering  a  special 
product  bonus  on  orders  of  more 
than  48  items  from  the  Daktarin 
OTC  range,  (cream  15g,  oral  gel 
15g,  powder  and  spray  powder). 
Janssen  Pharmaceutical  Ltd.  Tel: 
0235  772966. 


Reckitt  &  Colman  have 
redesigned  the  Deep  Fresh 
shower  gel  pack  to  "make  it 
easier  to  use  and  present  a  new 
image  to  consumers . ' ' 

The  integral  hook  has  been 
reversed  and  repositioned  at  the 
bottom  of  the  pack.  Reckitt  & 
Colman  say  that  this  means  that 
when  the  pack  is  hanging  from  the 
shower  rail,  the  user  has  only  to 
flip  the  lid  to  squeeze  out  the 
desired  quantity  of  gel. 

The  cap  has  also  been  made 
wider  and  larger  so  that  it  can  be 
easily  opened  by  wet  and  slippery 
hands,  they  say. 

The  pack  colour  has  been 
altered  to  a  lighter  pastel  blue 
shade;  while  the  new  cap,  with  the 
traditional  Dettol  logo  and  sword 
is  green.  The  Deep  Fresh  logo  will 
remain  white. 

Reckitt  &  Colman  say  that  the 
£25m  shower  products  market  is 


Boots  news 

Boots  are  introducing  a  number  of 
new  No  7  skincare  and  cosmetic 
products  for  Autumn. 

These  include  a  Velvet 
Tapestry  powder  shadow  trio 
(£2.95);  a  rich  claret  eye  pencil 
(£1.45);  a  rich  burgundy  lashsilk 
mascara  (£2.25)  and  two  new  lip 
colours  in  ruby  port  and  golden 
punch  (£1.95  each).  A  new 
blusher  called  beaujolais  nouveau 
has  also  been  introduced  at  £2 .45. 

No  7  is  also  introducing  an  ultra 
lash  mascara  in  jet,  mocha, 
peacock  and  blazer  shades 
(£2.35).  Also  on  offer  will  be  an 
anti-wrinkle  cream  at  £7.25  and 
two  allergy-screened  creamy  face 
masks  at  £0.65  each.  Boots 
Company  PLC.  Tel:  0602 
506111. 


On  the  mat... 

Following  a  recent  publicity 
campaign  by  the  British  Safety 
Council  on  safety  in  the  bathroom, 
the  Haffenden  Rubber  Co  have 
launched  a  new  range  of  luxury 
bath  and  shower  mats  under  the 
'Airflow'  brand,  designed  to  give 
extra  grip. 

The  mats  (30  by  14in,  £5.39) 
have  a  cushioned  feel  combined 
with  textured  surface  and  are 
produced  in  white,  blue,  pink, 
green  and  peach  which  will  colour 
co-ordinate  with  all  bathroom 
designs,  says  the  company.  For 
added  safety  a  longer  than  normal 
mat  38  by  14in  (£6.99)  is  available 





growing  at  around  20  per  cent  per 
annum,  and  that  Deep  Fresh  is  the 
'  'number  two  brand  in  the  family 
bath  market" .  Reckitt  &  Colman 
Products  Ltd,  Pharmaceutical 
Division.  Tel:  0482  26151. 


which  allows  the  elderly  greater 
freedom  of  movement  while 
bathing.  A  22in  square  shower 
mat  (£5.99)  completes  the  range. 
Haffenden  Rubber  Co.  Tel:  0304 
617377. 


Hallo,  Halo 

Gamier  is  introducing  a  new 
foundation  called  Halo  Line  which 
they  say  offers  both  colour  and 
protection  for  dry  and  very  dry 
skins. 

The  foundation  (30ml,  £15)  is 
an  oil  in  water  emulsion  "make-up 
base,  concealer  and  foundation  all 
in  one". 

Halo  Line  contains  UVA  and 
UVB  filters  together  with  linoleate 
of  tocopherol,  mucopoly- 
saccarides,  sodium  lactate,  PC  A 
Na  and  hyaluronic  acid. 

The  product  is  available  from 
October  in  a  grey  cylindrical  pump 
dispenser.  Guerlain  Ltd.  Tel: 
01-998 1646. 


Ski  duo 

Garnier  has  launched  a  new  Anti- 
reflection  duo  15  for  the  ski 
season.  The  duo  (£4.99)  consists 
of  a  tube  of  anti-reflecting  creme 
and  a  protective  stick.  L'Oreal. 
Tel:  01-9375454. 

David  Anthony  Pharmaceuticals  have 
taken  over  the  distribution  and 
selling  of  the  Hill's  range  of  cough 
remedies.  David  Anthony 
Pharmaceuticals.  Tel:  051  486 
7117. 


See  us  at  CHEMEX 
Stand  214-Earl's  Court 


N»mf> 

J  fit  No  C.hpmpx 

ROE  SH0PFITTINGS  LIMITED 

5g                     REGENT  HOUSE,  DOCK  ROAD,  BIRKENHEAD 
'^^Br                MERSEYSIDE  L41  1DG.  Tel:  051-647  8794 
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New  PudSIes® 
Super  Thick  baby  w% 

(Ask  any  accountant.) 


Oo 


Asking 


Consider  the  facts  and  figures. 

Baby  wipes  is  one  of  the  fastest  growing 
markets  monitored  by  Nielsen  having 
grown  to  £25  million  in  just  8  years. 

In  America  thick  wipes  in  canisters 
have  taken  a  30%  share  of  the  market  in 
less  than  5  years. 

Now  Pudgies  have  arrived  in  the  U.K. 
with  unique  advantages  over  the  com- 
petition. 

They're  the  only  fragrance-free  wipes  on 
the  market. 

The  only  wipes  containing  soothing 
Aloe  and  Lanolin. 

They're  super  thick,  large,  and  stronger 
than  any  other  wipe  in  a  canister,  (the 
one  thing  mothers  demand). 

And  to  prove  it,  we're  giving  away 
600,000  free  samples  to  mums-to-be 
as  part  of  our  £400,000  launch  pro- 
gramme. 

Not  forgetting  the  generous  cash  margin 
for  you. 

So  to  boost  your  bottom  line,  contact  our 
Sales  Manager  Denis  Oxlee  on  0634 
290773  (tel.)  or  0634  290283  (fax.). 


Nice-Pak  International  Ltd,  Unit  2.26,  Medway  Enterprise  Centre,  Enterprise  Close,  Rochester,  Kent  ME2  4LY. 


Warticon  solution 


Manufacturer  Cph  (UK)  Ltd, 
Bond  House,  Link  Way,  Howsell 
Road,  Malvern  Link,  Worcs. 
Description  a  violet,  acidic, 
ethanolic  solution  of 
podophyllotoxin  0.5  per  cent  with 
0.05  per  cent  methylrosaniline. 
Uses  Treatment  of  penile  warts 
(condylomata acuminata),  located 
in  the  preputial  space. 
Dosage  and  administration 
The  affected  area  should  be 
washed  before  application.  Using 
looped  applicator  (5jA  of  solution) 
warts  are  painted  twice  daily  for 
three  days.  If  residual  warts 
persist,  treatment  may  be 
repeated  after  seven  days.  Most 
patients  will  not  require  more  than 
30  loops  for  each  application 
however  a  maximum  of  50  loops 


(250/ul  of  solution)  may  be  applied. 
Lesions  greater  than  4sq  cm 
should  be  treated  under  medical 
supervision. 

Side  effects  Local  irritation  may 
occur  on  the  second  or  third  day  of 
application  associated  wtih  the 
start  of  wart  necrsosis 
Contraindications,  warnings, 
etc      Hypersensitivity  to 
podophyllotoxin  and 
methylrosaniline;  open  wounds 
following  surgery.  See  data  sheet 
Pharmaceutical  precautions 
Store  in  fridge 
Supply  restrictions  POM 
Packs  Bottles  containing  3ml  of 
solution  and  plastic  applicators 
(£16  trade) 

Product  licence  8208/0001 
Issued  August  1988 


Maxolon  SR 

Beecham  are  introducing  a 
sustained  release  preparation  of 
Maxolon  from  September  5. 

Maxolon  SR  comes  as 
colourless,  transparent  capsules 
overprinted  "Maxolon  SR  15", 
each  containing  15mg 
metoclopramide  hydrochloride  in 
white  sustained  release 
microgranules.  It  is  indicated  for 
relief  the  treatment  of  persistent 
heartburn  and  dyspepsia  and 
other  symptoms  of  gastro- 
duodenal  dysfunction. 

The  recommended  dose  is  one 
capsule  twice  daily,  in  adults  over 
20  years,  total  daily  dose  should 
not  normally  exceed  0.5mg/kg 
body  weight.  Maxolon  SR  is 
contraindicated  in  patients  under 
20  years  since  the  dose  cannot  be 
titrated.  Maxolon  SR  is  available  in 
original  packs  of  56  capsules 
(£8.50).  Product  Licence, 
0038/0340.  Beecham  Research 
Laboratories.  Tel:  01-560  5151. 


NEWS  EXTRA 


Breast  feeding  may  protect 
against  cancer 


Children  breast  fed  for  less  than 
six  months,  or  those  fed 
exclusively  on  non-human  milk, 
may  run  twice  the  risk  of 
developing  childhood  cancer 
compared  with  children  breast  fed 
for  more  than  six  months, 
according  to  a  study  published  in 
last  week's  Lancet. 

Two  hundred  and  one  children 
from  Denver,  Colarado  in  the 
United  States,  with  a  childhood 
cancer  diagnosed  between  the 
ages  of  1.5  and  15  years,  were 
compared  with  181  matched 
controls  from  the  same 
geographical  area,  in  a  study 
designed  to  see  if  there  was  any 
association  between  feeding 
patterns  and  a  range  of  cancers. 

Three  feeding  categories 
were  identified:  children  who  had 
been  breast  fed  for  more  than  six 
months,  those  who  had  been 
breast  fed  for  less  than  six  months 
and  those  fed  on  non-human  milk. 
The  three  groups  were  then 
analysed  to  see  if  they  were 
associated  with  an  increased 


incidence  of  cancer. 

The  American  researchers 
found  that  artificially  fed  children 
had  a  risk  of  developing  cancer  1 .8 
times  that  of  children  breast  fed 
for  more  than  six  months.  For 
children  breast  fed  for  less  than  six 
months  the  risk  of  developing  a 
childhood  cancer  was  1.9  times 
that  of  children  breast  fed  for  more 
than  six  months. 

A  particular  association  was 
found  between  lymphoma  and 
artificial  feeding  or  breast  feeding 
for  less  than  six  months. 

The  researchers  admitted  that 
the  association  between  feeding 
pattern  and  cancer  could  have 
arisen  by  chance  since  this  is  the 
first  time ,  as  far  as  they  are  aware , 
that  a  positive  link  between 
artificial  feeding  and  childhood 
cancer  has  been  reported.  But 
they  said  the  association  with  all 
cancers  found  in  the  initial  analysis 
and  the  more  specific  association 
with  lymphomas  made  the 
possibility  less  likely. 

The  researchers  explain  that 


human  milk  has  been  found  to 
have  antimicrobial  effects  in  vitro 
and  presumably  has  a  similar 
action  in  vivo.  Non-human  milk 
provides  no  immunological 
benefits  and  children  fed  on  it  may 
respond  differently  to  early 
infection  compared  with  breast- 
fed children.  The  way  the 
developing  immune  system 
interacts  with  infectious 
substances  may  have  an  effect  on 
later  reaction  to  infection  or 
reactivation  of  viral  disease. 
Children  with  deficient  immune 
systems  are  thought  to  have  a 
greater  chance  of  developing 
lymphoma  —  the  type  of  cancer 
that  had  a  strong  association  with 
artificial  feeding  in  this  study.  The 
research  team  concluded  that  "if 
patterns  of  breast  feeding  do 
influence  childhood  cancer,  our 
findings  suggest  that  the  effect  is 
mainly  limited  to  lymphomas; 
because  early  infection  may  be 
related  to  lymphoid  neoplasia, 
further  study  should  concentrate 
on  this  type  of  cancer' ' . 


BRIEFS 


Berk  are  extending  their  generic 
range  with  baclofen  lOmg  tablets 
in  Tampertainers  of  100  (£12.75 
trade).  Berk  Generics,  division  of 
Rorer  Pharmaceuticals.  Tel:  0323 
641144. 

Sotacor  injection  is  now  available  as 
4ml  ampoules  containing  lOmg 
sotalol  per  ml  (5,  £8.80  trade). 
The  5ml  ampoules  of  2mg/ml  have 
been  discontinued.  Bristol-Myers 
Pharmaceuticals.  Tel:  0895 
639911. 

The  pack  size  of  Vioform  powder 
(clioquinol)  for  extemporaneous 
dispensing,  has  been  changed  to 
lOOg  (£9.54  trade).  Zyma  (UK) 
Ltd.  Tel:  0625 584788. 

Xylocaine  gel  2  per  cent  (10  by  20g) 
is  no  longer  packed  in  a  sterile 
blister  outer,  say  Astra 
Pharmaceuticals  Ltd.  Tel:  09277 
66191. 


Better 
training  to 
advise  on 
children 


Community  pharmacists  and 
parents  would  benefit  from  more 
education  on  the  choice  of  drug 
treatment  in  children. 

This  is  the  conclusion  of 
researchers  writing  in  the  British 
Medical  Journal  who  found  that 
almost  half  of  the  drugs  taken  by 
1,590  children  in  Birmingham, 
were  non-prescription  medicines, 
and  40  per  cent  had  been  obtained 
OTC  from  pharmacies. 

The  pharmacy  curricula 
findings  support  recent  moves  to 
include  more  extensive  teaching 
on  how  to  respond  to  symptoms  in 
children,  the  researchers  say. 

Drug  use  was  assessed  by 
questionnaires  distributed  by 
school  nurses  over  Summer  and 
Winter  in  '84- '85. 

Overall  drugs  were  used  one 
day  in  ten  and  one  week  in  eight, 
—  less  than  in  previous  studies. 
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Wake  up  to  bigger  breakfast 

soles  with  Milupa. 


Milupa  Breakfasts  are  as  important  to  you  as  they  are 
to  little  experts,  because  they  account  for  61  %  of  chemists  Baby 
Breakfast  sales'* 

Milupa 's  Top  3  Breakfasts  are  the  biggest  selling  baby 
breakfasts  on  the  market: 

7  Cereal  Breakfast 
Sunshine  Orange  Breakfast 
Oat  Breakfast  Cereal  with  Apple 
Following  consumer  demand  for  larger  packs,  we've 
launched  a  new  300g  family  size  pack  in  these  most  popular 
varieties  to  complement  the  standard  150g  pack,  and  are  supporting 


this  launch  with  heavyweight  consumer  press  advertising,  sampling 
andmoney-off  coupons. 

So  keep  in  stock,  display  prominently,  and  you  can  reap 
the  benefits  of  bigger  sales  and  profits. 

'Independent  Audit  Data  1988 


milupa 


® 


Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


WITH 
GF 
OMPE 
YO 


CAN'" 

A  new  Metro  City  X  -  1 
consumer  competiton  -  one  of  yor 
winner,  plus  200  runner-up  prizesi 
vouchers.  And  there  are  £250  wori\ 
Numark  Chemist  who  supplies  the ;t 
Numark  shop  can  also  hold  its  J 
Both  competitions  are  J 
sale  material  throughout  Se| 
December  and  January  the 
activity  and  point  of  sak 
this  key  retailing  perio 
Hot  on  the  heels  of  the  i 
of  our  Baby  Care  range,  this  prove 
brightest  way  to  run  your  busines? 

So  if  you're  not  a  Numa 
of  the  action  call  your  local  Numar 
Geoff  Bass  at  Numark  Central  Offi 
BA12  9JU.  (0985)  215555. 


THE  BRIGHTEST  WA 


AYRSHIRE  PHARMACEUTICALS  LTD.  (0563)  22248.        BLEASDALE  LTD.  (0904)  641151 .  BRADFORD  CHEMISTS'  AL 

WILLIAM  DAVIDSON  LTD.  (0224)  873796.  HERBERT  FERRYMAN  LTD.  (0703)  788011.  h 

S.  HAYDOCK  &  CO.  LTD.  (0232)  812054.  MACARTHY  MEDICAL  LTD.  (0708)  46033.  RIDLEY  (WHOLESALE  CH 
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aw  for  a  cuddly  Numark  teddy  bear. 

by  strong  advertising  and  point  of 
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JN  YOUR  BUSINESS 

D.  (0274)  495821 .         E.  H.  BUTLER  &  SON  LTD.  (0533)  702881 .  RICHARD  DANIEL  &  SON  LTD.  (0332)  40671 

ER  &  CO.  LTD.  091-286  291 1 .  JOHN  HAMILTON  (PHARMACEUTICALS)  LTD.  041-952  3261 . 

D  (0228)  24121  .  L.  ROWLAND  &  CO  LTD.  (0978)  290555.        JAMES  TAYLOR  (TRONGATE)  LTD  (0382)  2161 1 


THE  CASTING  VOTE 
FOR  SUGAR-FREE 
.MlPAIN  RELIEF 


Suitable 
for  children 

from 
3  months 


THE  FIRST  SUGAR-FREE,  NON-CARIOGENIC  PARACETAMOL 
SUSPENSION  -  SOME  TRADITIONAL  JUNIOR  ANALGESIC 
SUSPENSIONS  STILL  CONTAIN  UP  TO  50%  SUGAR. 

free  from  alcohol. 

has  a  pleasant  banana  flavour. 

low  viscosity  makes  it  easier  to  pour  than  traditional  sugar  -  - 
based  suspensions. 

available  in  100ml  bottle  and  now  a  trial-size  60ml  bottle 
for  first-time  users. 

also  available  in  soluble  tablet  form. 


Counter  Prescribing  Information 

Indications -Relief  of  painful  and  feverish  conditions  in  children.  Active  Ingredients -Stated  above.  Dosage  Instructions -3  months -1  year  2  V2  to  5ml,  1-6 years  5- 
1 0ml,  6-12  years  10-1 2ml,  every  4  hours.  Maximum  4  doses  in  24  hours.  Contra-indications  -  Hypersensitivity  to  paracetamol.  Further  Information  -  Junior  Disprol 
■  ^pension  contains  no  sugar  or  alcohol.  Diabetics  should  note  that  each  5ml  of  suspension  can  provide  up  to  12.5  kcal.  Retail  Price -(April  1988)  60ml  98p  100ml 
5  3  Product  Licence  No.  -  44/0085  Further  information  is  available  on  request.  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  7DS. 


A  load 
of  trouble 

Even  if  you  operate  only  one 
vehicle  in  connection  with  your 
business,  you  should  take  steps  to 
see  to  it  that  when  the  vehicle  is 
loaded,  that  load  is  completely 
secure. 

Although  you  could  place  this 
responsibility  on  the  driver,  you, 
as  the  owner,  can  be  prosecuted  if 
it  can  be  shown  that  the  system 
for  securing  loads  has  not  been 
operating  and  that  you  did  not  take 
steps  to  check  the  system 
frequently  or  remedy  any  failure 
on  the  part  of  the  driver  to  see  that 
what  was  loaded  on  the  vehicle  is 
secure  and  not  liable  to  slip  or  shed 
any  of  the  contents. 

If  you,  as  the  owner,  are 
prosecuted  of  a  failure  to  properly 
check,  then  you  can  have  your 
licence  endorsed  even  though  you 
were  not  driving  the  vehicle  at  the 
time  of  any  offence  committed  in 
connection  with  insecure  loads. 

There  is  a  further  point  worth 
noting  in  connection  with  the 
driving  licences  of  any  person  you 
might  employ  who  you  call  upon  to 
drive  the  vehicle  from  time  to 
time.  In  one  case  before  the  High 
Court,  an  employee  drove  his 
employer's  vehicle  one  month 
after  his  driving  licence  had 
expired.  The  employer  was 
prosecuted  on  the  grounds  that  he 
had  caused  or  permitted  a  person 
to  drive  the  van  in  question  whilst 
not  holding  a  driving  licence 
permitting  him  to  do  so. 

The  employer's  appeal  was 
dismissed  on  the  grounds  that  he 
had  failed  to  institute  a  system  to 
ensure  that  regular  checks  were 
made  on  employees'  driving 
licences. 

A  sufficient  precaution  would 
be  to  keep  a  record  of  an 
employee's  driving  licence  expiry 
date  even  where  that  employee 
might  drive  the  vehicle  only  on  an 
infrequent  basis. 


When  the  tax 
man  calls 

All  those  who  own  businesses  and 
employ  people  for  whom  they 
either  operate  the  PAYE  scheme 
or  have  to  pay  National  Insurance 
contributions,  could  expect  a  visit 
from  Inland  Revenue  tax 
inspectors  at  any  time. 

That  department  has 
announced  its  policy  on  these 
visits  and  explained  how  they 
operate  for  both  small  and  large 
businesses.  Large  or  medium  size 
businesses  can  expect  a  visit 
about  every  five  years,  but  if  there 
are  only  a  few  employees  or  just 


Employers  who  operate  the  PAYE  scheme  or 

have  to  pay  National  insurance 
contributions  could  be  visited  at  any  time 

by  the  Inland  Revenue ...  If  you  own  a 
vehicle  in  connections  with  your  business 
you  could  lose  your  licence  if  the  system  for 
securing  loads  does  not  work. 


appear  inconsistent,  incorrect,  or 
if  no  PAYE  returns  have  been 
made,  a  business  may  receive  a 
visit  at  any  time. 

About  ten  days  before  a  visit, 
a  business  will  receive  a  letter 
saying  when  the  Inland  Revenue 
will  call  —  although  sometimes  a 
visit  can  be  made  without  notice  if 
fiddling  or  fraud  is  suspected.  If  a 
business  has  been  notified  there  is 
no  reason  why  its  accountant 
should  not  be  present  since  he 
may  be  in  the  best  position  to 
answer  the  Inland  Revenue's 
questions. 

During  a  visit,  records  will  be 
inspected  including  wages  sheets, 
deduction  sheets,  cash  books, 
petty  cash  books,  check  stubs, 
etc.  Indeed,  almost  any  financial 
records  a  business  keeps  could  be 
looked  at.  It  is  advisable  therefore 
to  keep  records  for  at  least  the  last 
three  tax  years  and  the  current 
tax  year. 

With  a  small  number  of 


employees,  the  visit  is  expected 
to  last  two  or  three  hours  but  the 
more  employees,  the  longer  the 
visit  is  likely  to  be. 

The  Inland  Revenue  can  take 
records  away  for  more  detailed 
examination  and  if  this  is  done  a 
receipt  should  be  obtained.  If 
everything  is  straightforward  with 
business  records  and  the  tax 
deducted,  there  will  be  no 
problem.  If,  however,  it  is  felt  that 
difficulties  may  arise,  it  is  better  to 
have  an  accountant  present. 


Payroll  giving 
plan  chang 


The  payroll  giving  scheme  to 
assist  charities  was  started  in 
April  1987. 

It  enabled  employees  from  the 


largest  to  smallest  businesses  to 
authorise  deductions  from  their 
pay  to  be  made  over  to  charities  of 
their  choice.  Such  deductions  up 
to  a  limit  of  £120  per  year 
attracted  tax  relief  for  the 
employees. 

To  save  employers 
administrative  work  in  distributing 
money  to  varying  charities, 
agencies  set  up  with  the  approval 
of  Inland  Revenue  could  receive  a 
bulk  sum  from  the  employer  and 
the  agency  would  be  responsible 
for  the  distribution  to  the  named 
charities.  (The  addresses  of 
approved  agencies  can  be 
obtained  from  your  Inland 
Revenue  Office).  In  order  to 
encourage  more  donations  the 
present  maximum  of  £120  per 
annum  which  attracts  tax  relief  has 
been  raised  in  1988-89  to  £240. 


Lower  burden 
to  inherit 

Whether  a  business  is  run  on  a 
self-employed  basis  or  as  a  limited 
company  with  one  of  the  directors 
having  a  large  shareholding,  there 
should  be  concern  about  the  whole 
question  of  inheritance  tax  —  even 
though  the  thought  of  mortality  is 
something  that  is  often  put  in  the 
back  of  one's  mind. 

Those  businesses  with  assets 
—  especially  where  premises  are 
owned  or  are  on  a  lease  with  a  long 
term  to  run  —  can  involve  an 
owner  or  director  leaving  his 
dependents  a  considerable  estate. 
If  it  exceeds  £110,000  then 
inheritance  tax  is  payable  at  the 
rate  of  40  per  cent. 

If  a  share  in  the  business  is 
made  over  to  a  son  or  daughter, 
although  there  is  now  no  longer  a 
capital  transfer  tax  to  pay,  if  the 
donor  dies  within  seven  years 
then  some  inheritance  tax  could 
become  payable.  In  any  event 
there  could  be  quite  serious 
repercussions  for  the  business  in 
question  and  it  is  important  to  take 
steps  to  avoid  as  much  inheritance 
tax  as  possible.  Evasion  of  the  tax 
is  illegal,  but  legitimate 
arrangements  can  be  made  to 
mitigate  some  of  its  worse  effects. 
A  straight  life  insurance  to  meet 
any  liability  is  one  possibility.  A 
trust  can  also  be  created  which  will 
lessen  the  effect.  However, 
because  the  law  has  become  so 
complex  expert  advice  should  be 
sought  in  the  first  instance  from  an 
accountant.  It  may  then  be 
necessary  to  call  in  a  solicitor  to 
draft  any  required  documents. 

All  of  this  may  be  a  further 
headache  for  a  businessman  or 
woman  already  dealing  with  a 
number  of  bureaucratic 
procedures,  but  in  view  of  the 
money  involved  it  is  a  worthwhile 
exercise. 


CHEMIST  &  DRUGGIST  3  SEPTEMBER  1988 


39  ~i 


Compacts 
zoom  in 


Compact  cameras  continue  to 
make  most  of  the  running  in  the 
camera  market  with  a  lot  of 
interest  in  dual  and  zoom  lens 
models.  As  compacts  become 
more  sophisticated  and  single  lens 
reflex  models  become  more 
automated  the  distinction 
between  them  is  beginning  to 
blur,  especially  at  the  top  of  the 
compact  price  range  around  £200 
—  £250.  But  the  cheaper  cameras 
have  not  been  ignored  and  this 
Summer  has  seen  further 
launches  of  110  and  cheaper 
35mm  compact  cameras  from  the 
likes  of  Kodak,  Keystone  (in  their 
Le  Clic  range)  and  Hanimex. 

A  recent  "Photography" 
report  from  Market  Assessment 
valued  the  market  for  amateur  still 
cameras  at  some  £153m  for  1987. 
Almost  half  the  cameras  sold  in 
1987  were  compacts.  Just  over  a 
third  of  cameras  were  bought  in 
specialist  photo  shops  last  year 
with  chemists  (including  Boots) 
selling  about  15  per  cent, 
according  to  Market  Assessment. 
Trade  sources  indicate  that  the 
independent  chemist  share  of 
camera  sales  is  still  very  small  — 
around  2  per  cent  of  compacts  and 
4  percent  of  110  format  cameras. 

Choice  in  the  camera  sector 
has  reached  almost  bewildering 
proportions  and  still  more  models 
are  being  launched.  This  Summer 
Kodak  added  a  second  110  camera 
to  their  range  —  the  Graffiti  — 
together  with  three  more  35mm 
compacts. 

Hanimex  added  two  110 
models  to  their  range  this  year  as 
well  as  a  basic  35mm  compact  and 
the  35DL  dual  lens  compact  which 
the  company  expects  to  sell  well 
this  year  partly  because  of  its  low 
price  —  £29.99  rsp.  Two  months 
after  the  launch  Hanimex  said  that 
sales  of  the  35DL  were  already 
exceeding  their  most  optimistic 
forecasts. 

The  company  is  planning 
television  advertising  for  the  first 
time;  the  campaign  is  expected  to 
run  in  November  and  December 
backed  by  enthusiast  Press 
advertising. 

After  appearances  at  trade 
shows  and  reviews  in  the 
enthusiast  photographic  Press, 
Konica  say  they  have  been 
beseiged  with  inquiries  about  their  new  zoom  compact  —  the  Z-up  Zoom 
80  —  which  is  to  be  available  this  month  with  a  price  tag  of  just  under 
£200  (picture  p398) .  The  company  has  also  launched  recently  a  dual  lens 
weather  proof  35mm  compact  camera  —  the  MR  640. 

Pentax  are  adding  to  their  zoom  compact  range  with  the  Minizoom 
60  expected  to  retail  at  £159.95  and  due  out  this  month.  It  is  to  be 
followed  in  November  by  the  Minizoom  60  data  (£179.95).  The  camera 
is  claimed  to  be  "the  smallest  and  lightest  compact  with  a  powered  zoom 
lens  on  the  market" .  It  has  a  38-60mm  zoom  lens  with  macro  setting 
for  tight  close-ups  and  detailed  portraiture. 


ALIVE  AND 

LICKING 

Photography  is  still  a  big  revenue  earner  for 
pharmacies.  Here  we  review  developments  over  the 
past  six  months  or  so  and  look  forward  to  what  the, 
industry  is  planning  for  Autumn  and  Christmas. 


Pentax  product  manager  Mike 
Josephs  told  C&D  that  with  the 
new  camera  the  company  hopes 
to  expand  the  zoom  compact 
sector  further  by  taking  the  price 
point  lower.  He  said  there  is  still  a 
lot  of  growth  in  the  compact 
sector  of  the  camera  market  but 
SLRs  are  still  quite  strong  helped 
by  new  launches  recently. 

An  advertising  campaign  for 
Pentax 's  cameras  is  planned  for 
nearer  Christmas. 

Vivitar  are  for  the  first  time 
offering  a  12  month  unconditional 
replacement  guarantee  on  their 
new  range  of  compact  cameras. 
The  guarantee  applies  to  five 
models  launched  last  month  — 
PS10  basic  compact  (£19.99), 
PS120  with  auto  wind  and  DX 
coding  (£29.99),  PS135  auto- 
focus  model  (£49.99),  TL  125 
with  35mm  and  55mm  dual  lens 
(£79.99)  and  300Z  (£149.99) 
which  sports  a  manually  operated 
38-60mm  zoom  lens.  Vivitar  say 
the  guarantee  means  that  even  if 
a  camera  is  accidentally  damaged 
it  will  be  replaced. 

The  company  says  it  is 
planning  its  biggest  push  for  its 
cameras  in  the  run  up  to 
Christmas.  Advertising  is  planned 
for  Radio  Times  and  TV  Times, 
some  Sunday  supplements  and 
women's  magazines.  Enthusiast 
Press  advertisements  are  to 
concentrate  on  the  zoom 
compact,  says  the  company. 

Keystone's  latest  addition  — 
the  Le  Clic  Compact  110  — 
features  in  Press  advertisement 
for  the  company's  range  of  Le  Clic 
models  running  in  women's 
magazines  up  to  Christmas. 
Festive  packs  including  free  film 
and  batteries  are  aimed  at  the  gift 
market  this  Autumn  and  Winter, 
says  the  company.  In-store 
support  is  to  come  in  the  shape  of 
a  display  stand  "designed  to 
accommodate  the  newest  lines 
without  alienating  the  flagship 
Disc  camera". 

The  latest  addition  to  the 
Ricoh  range,  the  FF-9,  features  in 
enthusiast  Press  advertisements 
with  the  YF-20  and  YF-30 
appearing  in  outfits  at  £54.99  and 
£64.99,  respectively,  for 
Christmas,  say  suppliers  Johnsons 
of  Hendon. 

And  as  if  there  had  not  been 
enough  new  launches  for  one 
season,  Canon  say  they  too  will 
announce  some  additions  later  this 
month.  The  information  is 
embargoed  until  after  C&D 
publishes  this  feature  but  Canon's 
product  development  manager 
Chris  Elworthy  told  us  he  was  sure  some  of  the  new  cameras  would 
interest  pharmacists  because  they  would  be  priced  below  the  cheapest 
Canon  compact,  the  Snappy,  which  has  an  srp  of  £76. 

Mr  Elworthy  told  C&D  that  the  new  models  are  being  introduced 
to  fill  gaps  in  the  company's  range.  "We  are  not  going  for  the  cheaper 
end  because  it  is  expanding"  he  said,  "if  anything  it's  the  other  way 
round;  the  top  end  of  the  compact  sector  is  really  expanding' ' .  He  added 
that  chemists  were  not  being  targetted  specifically  with  the  new  models. 
The  trend  in  the  camera  market  seems  to  be  to  try  to  gain  as  wide  a 
distribution  as  possible. 
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Pharmacists  often  say  they 
cannot  make  decent  margins  on 
cameras,  particularly  when  selling 
against  other  major  chains.  Mr 
Elworthy  told  C&D  that  when 
pharmacists  are  used  to  the  sort  of 
margin  they  enjoy  on 
pharmaceuticals  they  may  well  not 
want  to  look  at  cameras  but  if  they 
can  sell  a  camera  it's  followed  by 
repeat  sales  of  film  and  D&P 
where  margins  are  better. 

Advertising  for  Canon's 
cameras  which  is  to  take  in  the 
new  models  when  they  arrive,  is 
to  include  posters  at  Adshel  sites 
in  the  run  up  to  Christmas, 
newspaper  colour  supplement 
advertisements  and  spots  on  the 
QTV  system  in  500  Post  Offices. 

Developing 
business 

The  UK  market  for  D&P  was 
valued  at  around  £288m  at  rsp  for 
1987,  according  to  Market 
Assessment's  photography 
report  and  is  growing  at  around  6 
per  cent  per  year.  Syndicated 
Data  Consultants  estimate  that  in 
the  year  to  June  ,110  million  films 
were  processed  at  a  value  of 
£356. 2m. 

Market  Assessment  forecast 
the  market  will  grow  to  around 
£239m  at  1982  prices  by  1992  with 
a  peak  of  £248m  around  1990. 
Chemists  (including  Boots  with  15 
per  cent) ,  who  have  about  a  34  per 
cent  volume  share  of  the  market, 
are  expected  to  retain  a  good  deal 
of  their  business  because  they 
have  a  good  record  for  quality  in 
consumers'  eyes. 

In  terms  of  film  format  being 
processed  there  seems  to  be  a 
strong  move  towards  35mm  if 
figures  from  Regency  Film 
Services  are  being  reflected  at 
other  D&P  laboratories.  During 
the  Summer  peak  35mm  camera 
usage  declines  as  126  and  110 
"once  a  year  photographers" 
finish  off  their  Christmas  film  with 
holiday  snaps. 

Significantly  this  year  there 
has  been  a  marked  increase  in  the 
throughput  of  135  films,  so  they 
have  made  up  a  surprising  70  per 
cent  of  volume  processed  by 
Regency  Film  Services.  By  the 
end  of  the  year  the  company 
expects  75  per  cent  of  films  they 
process  to  be  35mm. 

The  price  of  D&P  in  the  UK 
has  often  been  criticised  for  being 
too  low,  kept  that  way  through  too 
much  emphasis  on  price 
competition  and  helped,  some 
would  argue,  by  an  excess 
capacity  for  processing.  This 
Summer  more  D&P  houses  have 
been  running  added  value 
promotions  to  try  to  overcome  the 
problem.  Horizon,  run  by  Dixons 


Table  1:  Volume  of  film  processed  by  format  in  the  year 

to  July  1988 

Film  format 

July  '87 

Dec  '87               July  '88 

135 

63 

67  70 

110 

22 

20  19 

126 

4 

3  2 

Disc 

11 

10  9 

Source :  Regency  film  services 

Pentax  are  hoping  to  expand  the  zoom-compact  sector  by  lowering 
prices 


Colour  Laboratories,  say  they 
have  tried  to  encourage  dealers  to 
foresake  unimaginative  price 
promotions  and  substitute  the 
company's  added  value 
programme  designed  to  bring 
more  trade  by  offering 
"something  extra" . 

Colorama  last  month 
celebrated  receiving  Fuji's  Print 
Care  award  for  the  quality  of  the 
colour  printing  during  1987  and 
1988.  It  is  the  first  time  the  award 
has  been  made  and  is  based  on 
processors  participating  in  the 
Printcare  D&P  monitoring 
scheme  run  by  Fuji. 

Colorama  are  now  using  the 
Print  Care  logo  on  D&P  wallets 
and  at  dealer  outlets  in  and  around 
London.  The  company  has  been 
growing  steadily  since  it  opened 
for  business  in  1974.  Managing 
director  Ernie  Gilburd  told  dealers 
recently  that  their  laboratory  can 
turn  round  up  to  a  million  prints  in 
24  hours  and  supplies  between 
850  and  1,000  retail  outlets  of 
which  around  75  per  cent  are 
pharmacies. 

Colorama  supply  dealers  from 
Oxford  to  Chelmsford  and  from 
Cambridge  to  Brighton  as  well  as 
those  in  London.  Mr  Gilburd  told 
C&D  there  are  no  plans  for 
further  expansion  at  present. 

Like  other  processors 
Colorama  are  experimenting  with 
minilab  operations.  In  a  link  up 
with  Konica  in  South  London,  a 
Color  Centre  run  by  Colorama 
staff  was  opened  in  April.  Colour 
prints  and  copies  made  using 
Konica  equipment  are  offered 
with  a  range  of  photographic  film 
and  equipment.  The  Centre  was 
opened  to  see  if  it  would  be  worth 
offering  dealers  a  package  based 
on  the  idea.  Colorama 's  sales 
manager  Peter  King  told  C&D 
that  data  is  still  being  collected 
from  the  shop. 

There  seems  little  doubt  that 
the  minilabs  will  continue  to 
increase  their  share  of  the 
processing  market.  Fuji  estimate 
that  they  currently  account  for 
around  16  per  cent  of  the 
processing  business  in  the  UK 
which  could  increase  to  25-30  per 
cent  by  1990. 

Mimlabs  are  still  an  expensive 
proposition  for  a  small 
independent  particularly  if  the 
volume  of  existing  D&P  business 
is  low.  However,  public 
awareness  of  the  one  hour  service 
offered  by  such  operations  can 
only  "be  increasing  through  the 
activities  of  the  likes  of  Boots  who 
have  over  a  hundred  minilabs  in 
operation  and  the  many  stand 
alone  outlets  that  are  popping  up, 
particularly  where  there  is  high 
volume  of  tourist  traffic.  Taking 
minilabs  to  places  like  Wimbledon, 
as  Kodak  did  this  year,  or  to  the 
recent  Dublin  Garden  Festival, 
where  Konica  set  up  one  of  their 
Nice  Print  systems,  also  helps 
spread  the  word. 
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The  Impulse  camera  is  Polaroid 's  latest 
model.  Aimed  at '  'younger ' '  users  it  is 
available  this  month 


Facts  on  film 

Syndicated  Data  Consultants  estimate  that  in 
the  12  months  to  June  this  year  97  million  films 
worth  some  £197m  were  sold  with  almost  one 
in  five  being  bought  from  an  independent 
pharmacy.  Almost  nine  out  of  ten  films  sold 
were  colour  print  and  of  those  almost  70  per 
cent  by  value  were  35mm,  say  SDC .  The  110 
format  accounted  for  around  20  per  cent  of 
colour  film  sales  in  the  year  to  June,  Disc 
around  15  per  cent,  126  film  3.5  per  cent  and 
120  just  under  1  per  cent. 

SDC  list  the  top  five  brands  as:  Kodak, 
Boots,  Fuji,  Supa  Snaps  and  Ilford. 

Growth  in  the  film  market  overall  of  around 
1.5-2  per  cent  per  year  up  to  1990  seems 
achievable,  says  Market  Assessment's  recent 
report  on  photography,  but  after  that  magnetic 
disc  systems  interacting  with  home  video  may 
begin  to  make  their  presence  felt. 

Kodak  continue  to  push  their  Kodacolor 
Gold  brand  heavily.  National  television 
advertising  finishes  its  Summer  run  this  month 
to  be  followed  by  Press  advertising  which  runs 
through  to  December. 

This  month  sees  the  culmination  of  a  free 
prize  draw  promotion  on  sleeved  twin  packs  of 
Gold  film.  The  Kodak  name  will  also  be 
prominent  at  this  month's  Olympic  Games 
where  the  company  is  one  of  the  sponsors. 

Chemists  will  probably  be  seeing  more  of 
Kodak's  product  in  pharmacies  too:  following 
the  company's  merger  with  Sterling  Drug  in 
the  United  States,  Sterling  Health's  salesforce 
will  be  offering  Kodak  film  and  batteries  along 
with  Kodak's  own  chemist  sales  team. 

Konica,  who  like  Kodak  announced  in  the 
Spring  that  they  would  be  spending  more  time 
talking  to  pharmacists  this  year,  have  now 
recruited  two  sales  people  specifically  to  call 
on  pharmacies  —  Anton  Penny  looking  after 
the  Midlands  and  the  South  West  and  David 
Irving  who  is  responsible  for  the  South  East. 

Over  the  Summer,  Konica  say  film 
advertising  on  television  in  selected  regions 
including  TVS,  Central  and  TSW  boosted 
sales  from  local  wholesalers  and  in  turn 
increased  chemists '  sales  —  up  by  22  per  cent 
in  the  Central  region,  for  example.  Enthusiast 
Press  advertising  for  film  runs  until  up  to 
Christmas,  says  the  company. 

Agfa's  football  sponsorship  and  new 
corporate  image  —  using '  'Agfa"  without  the 
"Gevaert"  —  were  designed  to  increase  the 
public  profile  of  this  company  whose  dealings 
have  mainly  been  in  the  industrial  rather  than 
the  consumer  sector. 

By  all  accounts  Fuji  have  so  far  enjoyed  a 
good  year  with  film.  Chemist  distributors 
David  Anthony  Pharmaceuticals  say  that  sales 
are  running  at  a  higher  level  than  in  1987 
helped  mainly  by  some  good  weather  earlier 
on  in  the  Summer.  Managing  director  David 
Goss  told  C&D  that  they  hope  to  continue  the 
50p  off  twin  packs  of  Fuji  film  through  to 
October.  David  Anthony  will  also  be  taking  the 
flash  version  of  Fuji's  film  that  doesn't  need  a 
camera  —  the  Quicksnap.  The  new  version  is 
expected  to  sell  for  about  £7.99.  Fuji  add  that 
their  film  is  to  be  advertised  in  national  and 
enthusiast  Press  in  the  run  up  to  Christmas 
with  seasonal  POS  planned  for  in-store 
support. 


Instant  change 


Polaroid  are  going  through  a  period  of  change: 
an  announcement  in  July  of  plans  to  streamline 
business  in  the  United  States  and  a  move  into 
the  conventional  film  market  (Business  News 
July  23)  was  followed  by  reports  of  a  takeover 
bid  by  Roy  Disney,  nephew  of  Walt  Disney 
(Business  News  July  30) . 

No  further  news  of  either  development 
was  available  at  the  time  of  writing.  When 
news  of  the  takeover  bid  broke  some  Press 
reports  suggested  Polaroid  would  put  up 
strong  resistance  to  the  bid.  Others  suggested 
that  a  move  to  conventional  film  may  not  be 
too  surprising  with  developing  and  printing 
houses  offering  same  day  service  for  colour 
prints  and  minilabs  processing  films  in  an  hour 
becoming  more  prevalent  and  taking  some  of 
the  edge  off  the  advantages  of  instant  film. 
Polaroid  have  already  marketed  a  conventional 
slide  film  for  professional  use  and  have  test 
marketed  film  under  their  own  name  in  Spain 
and  Portugal. 

But  on  the  instant  side  of  the  business  they 
have  not  simply  sat  back  and  enjoyed  their 


monopoly  position.  The  company  has  pushed 
commercial  use  of  instant  photography, 
services  such  as  passport  photography 
through  dealers  and  has  continued  to  develop 
new  instant  film  and  cameras  for  the  consumer 
market  as  a  whole. 

This  month  sees  the  latest  of  Polaroid's 
instant  cameras  —  the  Impulse  —  appearing 
in-store.  The  camera  comes  in  fixed  and 
autofocus  versions  and  is  aimed  at  younger 
users.  It  is  to  be  supported  with  what  Polaroid 
say  is  to  be  their  most  extensive  campaign  in 
recent  years  including  large  poster  sites 
nationwide  and  Press  advertising. 

For  the  Impulse  camera  and  for  the  600 
series  of  cameras  Polaroid  are  introducing  a 
new  film  —  600  plus  —  claimed  to  produce 
sharper  pictures  with  clean  highlights  and 
vibrant  colours.  The  existing  600  film  is  to  be 
phased  out,  says  the  company. 

As  with  the  Image  camera  there  is  also  to 
be  a  range  of  accessories  including  special 
effects  filters,  carrying  case,  adjustable  neck 
strap  and  table  top  tripod. 


Zoom  compacts  like  the  Zoom  80  from  Konica,  to  be  available  this  month ,  have  created  a  lot  of 
interest  this  Summer  and  narrowed  the  gap  between  compact  and  single  lens  reflex  cameras  still 
further 
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Chemist 
decline 


Market  researchers  A.C.  Nielsen  report  that 
in  the  12  months  to  April  this  year,  sales  of 
batteries  through  chemists  and  drugstores, 
CTNs,  grocers  and  home  improvement 
oudets  were  up  by  around  24  per  cent  in  value 
and  1 5  per  cent  in  volume .  Nielsen  have  seen 
major  growth  in  the  alkaline  sector  and  in  own 
label  lines  during  the  past  two  years. 

Independent  pharmacies  account  for 
around  3.6  per  cent  of  volume  battery  sales 
but  have  been  losing  out  to  drugstores  since 
1986.  Drugstores  currently  hold  4.4  percent 
of  volume  sales,  say  Nielsen  (see  table  2). 

Two  less  well  known  names  in  the  UK 
battery  market  —  Varta  and  Vidor  —  have 
been  upping  their  profile  this  year  in  a  bid  to 
gain  share  by  trying  to  increase  distribution 
through  outlets  such  as  pharmacies. 
However,  the  sector  is  still  very  much 
dominated  by  Ever  Ready  and  Duracell. 

Crompton  Vidor' s  national  accounts 
controller  David  Newman  sees  brand 
leadership  as  a  function  of  distribution  rather 
than  offtake.  The  company  recently  began  a 
campaign  to  gain  greater  distribution  and  is 
now  turning  its  attention  to  chemists.  Up  to 
£12m  has  been  set  aside  to  develop  its  Vidor 
battery  range.  Last  year  it  concentrated  on 
multiple  CTN's  and  now  claims  to  be  the  top 
selling  brand  in  those  outlets. 

No  one  type  of  outlet  dominates  in  selling 
batteries,  according  to  Vidor.  Chemists 
including  Boots  account  for  around  16  per  cent 
of  volume  sales  with  supermarkets  and 
grocery  stores  taking  the  largest  slice  with  28 
per  cent.  And  it's  because  the  market  is  so 
fragmented  that  Vidor  feel  people  don't  realise 
how  big  it  is  —  at  some  £220m  at  rsp  last  year 
the  consumer  battery  market  was  twice  as  big 
as  the  toothpaste  market  for  example.  Ever 
Ready  and  Duracell  are  more  optimistic  saying 
£250m-£297m  worth  of  batteries  will  be  sold 
this  year. 

Because  batteries  are  bought  as  a  distress 
purchase  they  are  not  particularly  price 
sensitive  so  independents  can  sell  them  at  the 
same  price  as  the  bigger  chains  and  still  make 
a  decent  profit  (which  can  be  more  than  30  per 
cent  according  to  Vidor) .  The  only  exception 
to  the  rule,  says  Mr  Newman,  is  at  Christmas 
when  people  tend  to  stock  up  so  they  have 
enough  for  the  toys  their  children  may  receive 
as  presents.  For  that  reason  Vidor  sell  their 
three  main  sizes  of  batteries  on  bonus  in 
multipacks  in  the  run  up  to  Christmas  so 


A  century  of  photography  is  represented  by  these  two  cameras.  On  the  right  is  a  replica  of  the 
origitwl  Kodak  No  1  box  camera  first  produced  in  America  in  1888 and  which  arrived  in  Britain 
later  in  the  same  year.  On  the  left  is  Kodak 's  latest  top-of -the -range  auto-focus  35mm  compact 
camera  —  the  S110XL.  The  original  box  camera  was  loaded  with  enough  film  for  100  exposures. 
When  the  film  had  been  used  up  the  whole  camera  was  returned  to  Kodak  for  processing  and 
reloading.  To  celebrate  the  camera 's  centenary  Kodak  have  had  2,500  non-working,  hand- 
made replicas  produced.  C&D  is  fortunate  enough  to  have  been  given  one  by  Kodak.  We  have 
decided  to  give  it  away  together  with  one  of  the  latest  S1100XL  models  (also  provided  by  Kodak) 
in  a  competition  to  be  run  at  Chemex.  So,  if  you  would  like  to  own  a  little  piece  of photographic 
history  come  along  to  stand  3  at  Chemex  later  this  month 


retailers  can  sell  them  at  a  reduced  price. 

Acknowledging  the  power  of  the  tube 
Vidor  have  also  tried  strategic  television 
advertising  and  plan  to  do  so  again  this 
Christmas  for  five  or  six  weeks.  The  campaign 
is  likely  to  appear  on  Central  Television  as  it 
did  last  year  but  other  areas  may  be 
considered.  The  advertisement  spells  out  the 
Vidor  Powercell  guarantee:  if  a  consumer 
thinks  the  alkaline  battery  does  not  last  as  long 
as  any  other  he  or  she  has  tried  then  it  can  be 
sent  back  direct  to  the  company  for  a  free 
replacement. 

Strategic  television  advertising  is  planned 
for  Varta  batteries  around  Christmas  in  the 
Scottish  and  Harlech  television  regions  where 
the  batteries  enjoy  their  best  distribution.  The 
range  has  been  rationalised  and  repackaged 
and  as  new  packs  start  to  appear  on  shelf  this 
month  Varta  will  be  offering  a  free  pack  of 
batteries  to  consumers  who  do  not  think  the 
Varta  ones  last  as  long  as  others.  Varta, 
celebrating  their  centenary  this  year  (see 
C&D  June  25),  hope  to  triple  their  UK  brand 
share  over  the  next  three  years. 

Ever  Ready's  Gold  Seal  is  to  be  featured 
on  television  this  Autumn  and  Winter.  From 
next  month  there  is  to  be  an  on-pack 
promotion  for  Gold  Seal  offering  a  Gold  Seal 
branded  compact  35mm  camera  worth  £19.90 
with  proofs  of  purchase.  The  offer  is  to  close 
on  April  30  next  year,  says  the  company. 

David  Goss  managing  director  at  David 
Anthony  Pharmaceuticals,  Duracell 's  chemist 
distributor,  also  underlines  the  importance  of 
display  to  gain  sales.  With  that  in  mind  DAP 


Table  2:  Relative  volume  battery  sales  from  chemists  (excluding  Boots)  and  drugstores 


Years  to  April 

1986 

1987 

1988 

Chemists  &  drugstores 

100% 

100% 

100% 

Chemists 

51.3% 

49.4% 

45.1% 

Drugstores 

48.7% 

50.6% 

54.9% 

A.C.Nielsi 


have  been  working  with  Duracell  on  the  design 
for  a  "sell  centre"  —  a  stand  holding  popular 
size  batteries  plus  calculator,  watch  and 
photographic  batteries.  It  is  to  be  available  to 
chemists  this  month  and  is  to  be  shown  at 
Chemex. 

Also  at  Chemex,  Duracell  are  launching  a 
photographic  competition.  The  most  original 
shot  of  a  Duracell  battery  will  win  £1 ,000  plus 
publicity  for  the  photographer's  shop. 
Duracell  added  a  new  commercial  to  their 
television  advertisements  which  made  its  first 
appearance  last  month.  The  next  burst  in  the 
£6m  campaign  is  due  to  run  from  October. 

Following  the  merger  of  Eastman  Kodak 
and  Sterling  Drug  in  the  United  States  earlier 
this  year,  Sterling  Health's  salesforce  in  the 
UK  will  be  bringing  Kodak  film  and  batteries 
to  pharmacists  adding  to  the  small  chemist 
sales  team  set  up  by  Kodak  earlier  this  year. 
Ready  for  delivery  to  the  trade  this  month  are 
to  be  Kodak  AA  size  Photolife  batteries  with 
a  "buy  four  get  two  free"  offers  the  six 
batteries  blister  packed  on  a  double  card.  The 
same  promotion  is  to  apply  to  Xtralife 
batteries.  In  addition  Xtralife,  in  sizes  C  and  D, 
are  to  be  promoted  on  a  "buy  three  get  one 
free"  basis  with  four  batteries  on  a  card. 


Sangers  service 

Sangers  are  looking  to  appoint  a  specialist 
sales  force  —  possibly  involving  an 
independent  company  —  for  the  chemist  trade 
to  extend  their  own  sales  force '  s  coverage  of 
the  sector.  Pharmacists  will  be  able  to  discuss 
the  idea  with  company  representatives  on  the 
company 's  stand  at  Chemex  later  this  month. 
There  are  plans  to  run  the  video  roadshows 
again  this  Autumn.  It  is  an  area  in  which 
Sangers  have  become  increasingly  involved 
over  the  past  12  months. 


SPECIALISING  IN  DISTRIBUTING  SMALL 
ELECTRICALS  &  PHOTOGRAPHIC 
PRODUCTS  TO  THE  CHEMISTS. 
01*998  8833 


MEDIELITE  =  PROFIT  PLUS  01-998  8833 
KODAK,  FUJI,  POLAROID,  ILFORD,  DURACELL, 
EVER  READY,  SYLVACELL,  FLASHES 

KODAK  &  FUJI  -  OFFICIALDISTRIBUTORS 
TRANSFER  YOUR  KODAK  ORDER  VIA  STERLING 
HEALTH  TO  MEDIELITE 
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'Animal 
magic7 

C&D  s  photographic  correspondent 
Stanley  Bowler,  HonFRPS,  FBKS, 
DGph,  tests  Kodak's  latest  compact 
35mm  camera,  the  S110XL,  and  finds 
that  with  its  crab-like  feature  it 
produces  some  good  results. 

Over  the  past  few  decades  the  animal  kingdom 
has  contributed  at  least  twice  to  the  basic 
design  of  photographic  equipment.  As  an  early 
example,  the  "self-loading"  spiral  for  one 
35mm  processing-tank  relied  upon  backward- 
facing  '  'teeth"  in  the  spirals  (rotatable  against 
one  another)  based  upon  the  ingesting 
mechanism  of  the  python.  It  was  devised  by 
Donald  Peterson  —  a  former  dentist.  Now  we 
have  this  new  compact  camera  from  Kodak,  in 
which  the  lens-cover,  carrying  the  built-in 
electronic-flash  at  its  uppermost  tip,  hinges  up 
from  the  body  at  the  front  like  the  '  'apron"  of 
the  carapace  of  an  edible  crab. 

But  this  camera  has  none  of  the  roughness 
of  the  crab ;  it  is  a  smooth  and  sleek  design  both 
in  outline  and  the  way  in  which  it  sits  in  the 
hand  very  comfortably:  attention  must  have 
been  paid  to  human  ergonomics  as  well. 

The  complex,  electronically-controlled 
mechanism  is  housed  in  a  black  plastic  casing, 
with  a  fine  matte  finish  outside  and  in.  The 
lettering  is  clear  and  restrained  in  styie .  On  the 
top  panel  at  the  left-hand  side  is  a  glazed  panel 
behind  which  LCD  symbols  show  whether  the 
battery  is  in  good  condition  and  the  number  of 
exposures  that  have  been  made.  Other  indica- 
tions show  the  self-timer  mode  and  the 
selective  flash  system.  Centred  below  the 
panel  is  a  small  button  which  controls  the  com- 
plete re- winding  of  the  film.  At  the  extreme 
right-hand  side  is  the  release  button  which  is 
quite  smooth  in  action  as  it  initiates  the  auto- 
focusing,  then  the  auto-exposure  control  and 
finally  the  flash  and  shutter-release. 

Having  lifted  the  enshrouding  lens  cover, 
with  its  electronic-tube  along  its  top  edge,  the 


PHOTOGRAPHI 


Technical  panel:  Kodak  31100XL  compact 
camera 


Country  of  origin: 

Lens 
Shutter 

Features 


Loading 
Battery 


Accessories 

Weight 

Dimensions 


Suggested  selling  price 
Availability 


Japan  :  for  Eastman  Kodak 
Company,  in  Rochester, 
New  York,  14650,  and 
distributed  by  Kodak  Ltd, 
in  the  UK 

Ekton35mmf/2.8 : 
auto-focused 

Programmed  electronically 
froml/45th  secatf/2.8up 
to  1/250  sec  atf/22, 
controlled  by  sensor  below 
lens 

Entirely  automated  for  both 
focus  and  for  exposure 
without  user  participation, 
yet  capable  of  being 
intelligently  over-ridden  by 
the  user  if  desired.  3  sec 
flash  re-cycle 
Simplified  and  motorised 
for  both  loading  and 
rewinding  without  difficulty 
One  6  volt  lithium,  Type 
K223UD223LA  orCR- 
P2).  Sufficient  for  about 
fifty  24-exposure  rolls  of 
film  with  2  out  of  every  3 
needing  a  flash  back-up 
Film,  battery  and  wrist 
strap 

12V20ZS  (350g);  unloaded 
and  without  battery 
5V2  ins  x  3  ins  x  2  Vs  ins 
(138mm  x  75mm  x  54mm) 
£149.35 
Immediate 


front  element  of  the  viewfinder  is  disclosed 
centrally  placed  above  the  35mm  f/2.8  Ekton 
lens.  The  auto-exposure  window  is  very 
unobtrusive  as  the  lowest  item  of  all.  To  the 
left  of  the  lens  there  is  the  "Multi  Auto 
Focus"  big  tinted  window  over  the  infra-red 
auto-focusing  system.  For  the  ham-fisted  it  is 
essential  to  read  the  instruction  booklet  most 
carefully  in  order  to  avoid  blocking  either  the 
auto-focus  or  the  auto-exposure  system(s). 
There  is  no  real  difficulty  —  it  just  needs  care. 

The  back  panel  is  singularly  uncluttered  — 
at  the  extreme  bottom  left  is  the  window 
through  which  the  film  cassette  may  be  seen: 
DX  classification  is  catered  for,  as  well  as 
ordinary.  The  viewfinder  ocular  is  almost 
central  close  to  the  upper  edge  . . .  there's  an 


intriguing  "bump"  at  the  top  right-hand 
corner  which  we  haven't  fathomed  out  yet! 

At  one  end  of  the  body  is  a  simple  door- 
latch  for  loading  and  unloading  the  camera, 
while  on  the  bottom  face  there  is  a  tripod-bush 
(yes,  necessary  because  the  camera  has  a  self- 
timer)  and  the  door  of  the  lithium  6V  K223L 
battery  compartment.  And,  that's  all. 

The  whole  concept  of  the  camera  system 
continues  the  original  Kodak  maxim  of  "You 
press  the  button,  we  do  the  rest ":  in  this  case, 
the  camera  does  the  rest.  This  does  not  mean 
that  the  more  experienced  user  loses  all 
control  of  what  the  camera  does,  far  from  it. 
He  or  she  may  manipulate  the  auto-focusing 
system  to  meet  their  own  needs;  and  the  same 
applies  to  the  electronic-flash  and  so  on. 

Loading  and  unloading  is  simple  and 
effective,  requiring  the  minimum  of  manual 
dexterity  —  forward  transit,  shutter-setting 
and  release  as  well  as  rewinding  at  the  end  of 
the  roll  of  film  are  all  motorised. 

The  usual  standardised  C&D  basic  tests 
were  done,  both  outdoors  and  indoors;  the 
materials  and  processing  (Ilford  FP4  stock  and 
Acutol  developer)  were  to  our  normal 
requirements.  The  results  were  good.  The 
point  is  that  the  camera,  treated  exactly 
according  to  the  instruction  book,  behaves 
well  without  any  undue  attention.  A  test 
"snapshot"  portrait,  with  flash,  and  a  fussy 
background,  auto-focused  on  the  central  (and 
nearest)  subject  was  very  acceptable  without 
any  special  precautions  or  technique...  ie 
differential  focusing  is  still  possible. 

The  introduction  of  this  style  of 
' ' automated ' '  camera ,  with  the  alleged  claim 
that  it  removes  all  initiative  from  the 
'  'photographer' ' ,  has  much  to  commend  itself 
to  the  non-technically-minded  person  who 
does  not  wish  to  get  involved  in  f/stops  and 
focusing  but  just  wants  to  make  pictures  that 
he  or  she  hopes  will  be  appreciated. 
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Q*A 


A  54  year  old  woman  presents  her  regular  prescription  for  antidepressants.  She  looks 

distressed.  When  you  speak  to  her  she  is  clearly  agitated  mi  anxious,  and  she 
complains  of  a  throbbing  headache  and  unsteadiness  on  her  feet.  Slie  has  just  been  to  a 
new  dentist  for  an  emergency  filling  and  has  felt  this  way  since  then. 


Q 


UESTIONS 


1.  What  might  have  caused  this 
woman's  symptoms? 

2.  Was  her  drug  therapy 
contributory? 

3.  What  action  do  you 
recommend? 

4.  What  advice  can  you  give  for  the 
future? 


A 


NSWERS 


1.  These  symptoms  are  typical  of 
sympathetic  stimulation.  Other 
signs  would  include  restlessness, 
tension,  tremor,  dyspnoea  and 
palpitations.  A  possible  cause  in 
this  case  is  the  adrenaline  used  by 
the  dentist  as  a  vasoconstrictor 
during  local  anaesthesia. 
Symptoms  can  arise  from  this  in 
two  ways.  First,  the  injection  may 
inadvertently  be  made  into  a  vein, 
causing  high  systemic  levels  of 
adrenaline.  However,  its  duration 
of  action  in  the  circulation  is  short 
because  it  is  rapidly  metabolised. 
Second,  this  woman  may  be 
unusually  sensitive  to 
sympathomimetics.  Adrenaline 
sensitivity  is  a  well-documented 
phenomenon  although  its 
incidence  is  uncertain.  Affected 


people  suffer  exaggerated 
systemic  responses  to  adrenaline 
for  several  hours  after  a  dose  that 
would  normally  be  innocuous.  The 
dentist  ought  to  be  aware  of  such 
problems  but,  as  she  says,  this 
was  an  emergency  and  the  dentist 
was  unfamiliar. 

2.  In  theory,  sympathomimetic 
vasoconstrictors  such  as 
adrenaline  are  contraindicated  in 


patients  taking  tricyclic 
antidepressants  like  dothiepin. 
This  is  because  the  antidepressant 
inhibits  the  neuronal  uptake  of 
catecholamines,  prolonging  their 
effects.  There  is,  however,  little 
practical  experience  of  such 
interactions  with  adrenaline  and 
much  of  the  concern  appears  to 
stem  from  early  experience  of 
hypertensive  reactions  with 


noradrenaline.  Nonetheless,  this 
cautious  theoretical  approach 
seems  reasonable  in  cases  where 
it  poses  no  difficulties. 

3.  The  symptoms  should  subside 
spontaneously  with  rest  and 
reassurance.  The  possibility  of 
cardiovascular  complications, 
including  hypertension  and  cardiac 
arrhythmias,  should  be  born  in 
mind  and  the  woman's  doctor 
should  be  contacted  to  discuss  this 
if  possible.  If  the  symptoms  are 
persistent  or  severe,  and 
attempts  to  reach  her  GP  fail, 
referral  to  hospital  is  probably 
justified. 

4.  In  future,  this  woman  should 
insist  on  receiving  felypressin 
instead  of  adrenaline  in  local 
anaesthetic  injections, 
irrespective  of  whether  dothiepin 
contributed  to  her  symptoms.  She 
must  also  ensure  that  the  dentist 
is  aware  of  her  drug  therapy. 

Felypressin  produces  a  less 
persistent  vasoconstriction  than 
adrenaline  but  it  acts  by  non- 
adrenergic  mechanisms.  Although 
there  is  little  unequivocal  proof 
that  felypressin  is  safer,  the 
theoretical  advantages  justify  its 
use  if  local  anaesthesia  is 
maintained  for  adequate  periods. 
There  is  no  point  in  changing  her 
regular  and  effective 
antidepressant  to  an  alternative 
which  acts  differently  (eg 
mianserin)  on  inadequate 
evidence  of  its  role  in  this 
problem.  You  should  also  point  out 
that  many  OTC  products  contain 
sympathomimetics  and  that  she 
should  seek  advice  when  she 
wants  to  buy  Pharmacy 
medicines. 


SURE 

Sure-Lax  is  a  safe,  effective 
and  gentle  laxative 
you  can  recommend 
with  confidence. 


Available  in  two  sizes,  Sure-Lax 
is  a  sure  seller.  Make  sure  you  stock  it. 


A  S 


E    SHIELD  FA 


L Y  REMEDY 


E  G  Marketing  Ltd, Burton-on-Trent, Staffs 
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NIELSEN  STATISTICS 

More  High  Street 
presence  for  majors? 


"An  identifiable  High  Street 
presence"  should  be  the  aim  the 
major  pharmacy  retailers  and  drug 
store  operators  in  the  wake  of  the 
recent  spate  of  takeovers,  say 
Nielsen  Market  Research. 

Superdrug's  takeover  of 
Share  and  Tip  Top  has  taken  them 
to  600  outlets  and  increased  their 
hold  on  the  market.  Their  only 
serious  rivals,  Medicare  and 
Supersave  (owned  by  Lloyds) 
both  with  110  branches,  are 
unlikely  to  match  the  buying 
power  of  Superdrug  and  will 
therefore  have  to  add  attractions 
other  than  price  to  their  market 
mix.  Although  Superdrug  still  has 
more  clout  in  the  South,  its  recent 
acquisitions  give  it  a  far  wider 
geographical  spread  and  national 
status,  though  there  is  some  store 
overlap. 

Market  opportunities 

Niche  marketing,  health  seeking 
yuppies,  and  the  growing 
"senior"  sector  are  all  seen  as 
opportunities  by  Nielsen  for  drug 
store  and  pharmacy  chains  alike, 
with  the  convenience  store  ploy 
still  relevant.  '  'Thought  has  to  be 
put  into  marketing,  not  just 
buying",  they  say. 

Lloyds  and  Macarthy  have 
both  extended  their  pharmacy 
portfolio  and  are  seen  as  needing 
to  develop  such  strategies  as  well 
as  a  national  presence.  Both  have 
a  strong  Southern  bias  and  may 
need  to  make  Northern 
acquisitions  to  do  this,  although 
Lloyds  as  the  number  two 
pharmacy  chain,  probably  have 
enough  outlets  to  achieve 
"national"  status  in  consumers 
minds  through  sheer  weight  of 
numbers. 

Underwoods,  another  part  of 
the  "leading edge"  ofpharmacy, 
have  not  yet  translated  their  high 
turnover  London  formula  to  other 
areas,  but  Nielsen  note  the  new 
management's  interest  in 
traditional  pharmacy. 

And  the  National  Co-op 
Chemists  are  among  those  seen 
structuring  their  organisation  in 
ways  not  previously  seen  in 
pharmacy. 

Nielsen  find  real  growth  in  the 
toiletries  related  market  with 
grocers  up  10-11  per  cent  by 
volu/ne  in  most  areas  compared 
with  single  figure  increases  for 
pharmacy.  (The  equivalent  cash 


statistics  are  grocers  up  20  per 
cent,  pharmacies  up  7-9  per 
cent.). 

Analysis  of  selected  individual 
markets  for  May/June  year  on 
year  shows  babyWipes  to  be  the 
star,  up  30  per  cent  by  value  with 
multivitamins  a  close  second  on  24 
per  cent.  The  only  negative 
percentage  growth  rates  are  in 
the  four  haircare  sectors  —  home 
perms  (-1),  hair  colorants  (-1), 
hair  colour  restoratives  (-2),  and 
shampoos  (-3). 

Grocers  now  take  60  per  cent 
of  the  baby  wipes  market,  still 
some  way  behind  the  70  per  cent 
share  which  typifies  their 
performance  in  a  mature  market. 
Growth  to  date  has  been  fuelled 
by  product  improvements  and 
range  extensions. 

At  the  other  extreme  of  the 
growth  spectrum  the  mature 
shampoo  market  finds 
independent  chemists  showing  a 
marginal  0.1  per  cent  sterling 
increase  on  a  9  per  cent  share 
ahead  of  drug  stores  and  multiples 
(down  4  per  cent).  However  the 
grocer  was  9  per  cent  up  taking  71 
per  cent  of  the  market. 

Pharmacies  take  a  56  per  cent 
value  share  of  the  multivitamin 
market,  ahead  of  grocers  (28pc) 
and  drug  stores  (16pc),  but  their 


growth  rates  are  reversed  (18pc, 
33pc  and  51pc,  respectively).  UK 
growth  has  been  stimulated  by  the 
"IQ  factor",  say  Nielsen,  but  it  is 
still  well  behind  the  international 
rate.  And  with  some  leading 
brands  restricted  to  pharmacy 
sale  by  manufacturers,  despite 
legal  status,  Nielsen  wonder  when 
the  temptation  to  switch  to 
grocers  will  prove  too  strong. 
However,  recommendation  is  a 
"key  element". 


The  oral  analgesic  market  is 
still  dominated  by  pharmacies  with 
a  60  per  cent  share.  Sales  are  up 
around  15  per  cent  in  all  sectors  so 
pharmacy  is  holding  its  share 
helped  by  legal  restrictions,  niche 
launches  and  larger  packs  growth. 

In  the  babyfood  sector,  where 
pharmacy/grocer  shares  are 
reversed  Nielsen  believe  the 
chemist  advisory  role  is  critical  in 
maintaining  a  presence  in  a  very 
price  competitive  market. 


MOIST  BABY  WIPES 

STERLING  SALES  -  GROWTH  RATES  -  YR  TO  JUNE  88 


-52.9 


+  43.4 


+  18.6 


GROCERS        DRUG  STORES    MULT  PHARMS     IND  PHARMS    TOTAL  PHARMS 


SHARE  OF 

MARKET  62  2%         14.6%  6.4^ 

SOURCE:  NIELSEN  MARKETING  RESEARCH 


1  6.8% 


23.2% 


THE  DRUG  STORE  TRADE  IN  GREAT  BRITAIN 
DECEMBER  1987  v  JUNE  1988 


345 


600 


145 


licr 

DECEMBER  1687 


110 


SUPERDRUG 
SHARE 
TIP  TOP 
MEDICARE 

SUPERSAVE 


110 


JUNE  1988 


APPROXIMATE  MULTIPLE  GROUP  STORE  NUMBERS 
SOURCE:-  NIELSEN  MARKETING  RESEARCH 


402 


CHEMIST  &  DRUGGIST  3  SEPTEMBER  1988 


"SALES 
HIGHER  THAN 
FORECAST" 

"Beanstalk's  display 
system  is  excellent,  it  is 
easier  to  manage,  provides 
a  better  method  of  display 
and  a  more  professional 
image  than  other  systems 
we  have  used  and  we  have 
surpassed  our  anticipated 
turnover  dramatically". 

Mrs.  Campbell, 

Buchanan  &  Campbell,  Glasgow 


"  I  had  heard  of  refits 
taking  weeks,  we  did  it  in  a 
weekend.  First  impressions, 
were  a  feeling  of  space, 
continuity  of  stock  (many 
customers  thought  we  were 
carrying  new  lines!!)  and  a 
bright,  clean  atmosphere. 
There  is  now  a  definite 
customer  flow,  vision 
greater  and  more 
importantly,  sales  have 
increased  by  over  25%  and 
profit  is  up'  . 
Mr  M.  Katton 
Kalmak,  London  SE1 


"In  numerous  refits  over 
the  years,  I  can  say  this  is 
undoubtedly  the  most 
exciting  development  we 
have  undertaken.  I  can  find 
no  praise  high  enough  to 
describe  the  attention  given 
to  every  detail  of  the  job  by 
the  company  representative, 
which  enabled  this  refit  to 
be  completed  so  successfully 
and  with  such  an  immediate 
and  dramatic  increase  in 
business". 

Mr  G.  Shepherd, 

G  M.  Shepherd  Ltd,  Ellon 


'RING  UP'  BEANSTALK 
FOR  THE  PROFESSIONAL 

APPROACH  TO 
PROFITABLE  RETAILING 
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Let  Beanstalk  open 
the  door  to 
greater  profits. 


he  Beanstalk  Retail  Display  System  will  open  up  your  shop  into  a 
bright,  well-organised  'user-friendly'  environment,  and. more  importantly 
open  the  door  to  greater  profit  opportunities. 

You'll  be  amazed  how  Beanstalk's  Resources  can  transform 
congested,  inefficient  display  areas  into  spacious,  professional  store 
layouts  that  positively  encourage  more  purchases  and  more  repeat  visits. 

Beanstalk  has  over  35  years'  experience  of  the  retail  pharmacy  market 
and  with  a  national  network  of  professional  consultants  whose  role 
it  is  to  open  up  a  brighter,  more 
profitable  future  for  the  independent 
retailer,  and  a  fast,  efficient  delivery 
and  installation  service  from 
nationwide  branches,  you'll  see  why 
you  should  be  talking  to  Beanstalk. 

Call  us  now  on  (0243)  788111  (24  hrs), 
or  'FREEPOST'  the  coupon  below. 

Ask  about  our  Leasing  Scheme 


Please  tell  me  more  about  Beanstalk's  Resources 
that  open  the  door  to  more  profitable  retailing 

Name: 


Trading  as: 


Address: 


Post  Code: 


Tel: 


Beanstalk  Ltd. 

Freepost,  Chichester,  West  Sussex  POl  9  2TZ 
Phone  (0243)  7881 1 1  24  Hrs 


CD  3  8 


Subsidies! 
—  not  on 

In  criticising  Elida  Gibbs'  terms  of 
trading  Xrayser  seemed  to 
answer  his  own  criticism,  by 
admitting  that  after  years  of 
excellent  service  from  the 
company  he  could  only  manage  an 
order  of  15-20  cases  per  journey . 

Surely  any  viable  pharmacy 
making  even  the  most  nominal 
attempt  to  provide  a 
comprehensive  service  to  its 
customers  can  manage  to  sell 
more  than  three  dozen  items  per 
week  from  the  vast  portfolio  of  the 
country's  biggest  toiletry 
company.  If  Xrayser  dispenses 
500  prescriptions  per  week,  he  is 
averaging  only  one  sale  of  a  Gibbs 
product  per  13  customers  who 
pass  through  his  shop.  As  a 
"commercial"  pharmacist,  I  do 
not  see  why  the  business  I  do  with 
Elida  Gibbs  should  be  used  to 
subsidise  a  service  to  those 
colleagues  who  spend  their  entire 
working  week  putting  pills  into 
pots,  and  then  wondering  why 
their  counter  sales  are  so  low. 

Similarly,  I  cannot  understand 
the  attitude  of  pharmacists  who 
complain  about  sales  of  contact 
lens  solutions  through  opticians. 
With  so  many  people  now  using 
lenses,  the  volume  of  potential 
sales  is  enormous,  and 
pharmacists  have  all  the 
advantages  on  their  side  if  they 
choose  to  compete  for  it.  We  are 
trained  to  understand  how  the 
solutions  are  made,  how  they 
work  and  how  they  should  be 
used.  It  is  generally  more 
convenient  for  users  to  purchase 
their  solutions  from  a  pharmacy 
than  from  the  optician,  and  we  can 
afford  to  accept  lower  profit 
margins  than  opticians  are 
accustomed  to. 

Any  pharmacist  who  is 
prepared  to  do  his  homework,  and 
then  put  a  little  effort  into  this 
market  will  find  that  the  results 
more  than  justify  the  work  (my 
regular  orders  from  one  company 
arrive  in  pallet  loads!).  Those 
suppliers  who  seek  an  advantage 
by  restricting  their  products  to 
opticians  need  not  worry  us.  If  the 
strategy  starts  to  succeed,  they 
will  either  be  forced  by  the  courts 
to  abandon  a  restrictive  trading 
practice,  or  they  will  be  swallowed 


by  one  of  the  major 
pharmaceutical  companies,  who 
will  immediately  widen  the 
distribution. 

When  will  pharmacists  realise 
that  competitive  retailing  is  not 
only  satisfying  and  professionally 
acceptable,  but  it  is  actually  great 
fun! 


J.B.  Paige 

Vale,  Guernsey 


Health  food 
shops  and 
1992 

You  may  be  interested  to  hear  of 
an  article  by  Maurice  Hanssen  (of 
Hanssen  diet  fame)  which  was 
published  in  Health  Food 
Business.  The  article  talks  about 
the  threat  to  health  food  retailers 
in  1992  if  sales  of  food 
supplements  and  herbal  remedies 
are  confined  to  pharmacies,  and 
asks  retailers  to  fill  in  a  survey 
form  which  is  designed  to  put 
pressure  on  the  Government  and 
the  European  Commission  to 
abandon  the  idea. 

Mr  Hanssen  cites  the  situation 
in  France  and  Holland,  where  the 
governments  have  attempted  to 
confine  the  sale  of  medicines  to 
pharmacies.  In  Holland  the  health 
food  retailers  defence  seems  to  be 
that  the  products  are,  in  fact,  not 
medicines,  so  not  subject  to  any 
control.  Mr  Hanssen  refers  to 
them  as  "herbal  remedies  and 
tonics",  which  sound  like 
medicines  to  me,  and  goes  on  to 
mention  that  many  have  "proven 
curative  powers".  He  then  asks 
readers  to  help  the  '  'campaign  to 
halt  health  food  products 
becoming  chemist-only  brands" 
and  hopes  to  get  10,000  members 
for  the  Natural  Medicines  Society 
in  order  to  get  a  "formidable  body 
of  consumers  able  to  write  to  their 
MPs". 

Well,  we  also  have  over 
10,000  members  so  what  are  we 
going  to  do  about  it? 


Bill  Johnson 

Warrington 


Trust  worthy 

I  was  distressed  to  read  your 
report  in  a  recent  C&D  (July  2 
following  a  story  in  the  Western 
Morning  News)  that  the  Park 
Pharmacy  Trust  is  in  financial 
trouble.  I  cannot  imagine  where 
this  news  came  from  because  the 
fact  is  the  Trust  has  never  been 
stronger  than  it  is  at  this  present 
moment.  In  fact  we  have  just 
received  a  grant  of  £5,000  from 
the  Plymouth  City  Council  which 
will  be  used  to  extend  ouri 
community  services  work  of  visits 
to  homes  and  hospitals  for  recall 
and  reminiscence  sessions. 

Our  main  exhibit,  the  Park 
Victorian  Pharmacy  in  the 
Merchant's  House,  is  open  daily 
and  is  manned  by  volunteers  who' 
explain  the  old  pharmacy  to  itsi 
visitors  throughout  the  Summer.; 
Our  other  two  exhibits  in  the 
Cookworthy  Museum  in 
Kingsbridge  and  at  the  Totnesi 
Museum,  continue  to  attract  a  lotj 
of  interest. 

Should  any  pharmacists  wish 
to  visit  our  exhibits  at  the 
Museums  or  at  our  headquarters 
in  Thorn  Park  Lodge,  Plymouth, 
we  will  be  only  too  pleased  to! 
show  them  around. 

In  the  meantime,  I  can  only! 
stress  that  the  Park  Pharmacy' 
Trust  is  continuing  to  grow  and] 
has  some  very  exciting  plans. 


W.Rucker 

Treasurer,  Park  Pharmacy  Trust, 


NHS  joke? 

Your  leading  article  of  August  i 
comments  on  the  contracting  oui 
of  out  patient  dispensing  by  healtl 
authorities.   I  recognise  the 
seriousness  of  your  comments 
However,  if  you  were  telling  ; 
joke  the  suggestion  that  the 
contracting  out  of  dispensing 
services  might  lead  hospitals  tcja 
"direct  resources  into  potentially, 
more  lucrative  areas  like  th«| 
manufacture  of  infusion  fluids, 'I 
must  surely  have  been  the  puncl|  i 
line. 


M.H.  Stokoe 

Assistant,  RPhO,  North  Wesl 
Thames 


Make  sure  your  customers'  pets  only  have  ears  for  otodex  \  ^ 


Otodex  is  one  of  Britain's  best  selling 
treatments  for  ear  irritation  in  dogs  and 
cats  so  make  sure  you're  not  out  of  stock 
when  your  customers  ask  for  Otodex 

Don 't  forget  the  other  two  fast-moving  products  in  this  range  —  dog  shampoo  and  skin 
cream  for  dogs  and  cats  —  it  makes  good  sense  to  stock  the  range 

Streno!  Products  Limited 


Obtainable  now  from  your  Wholesaler  or 
direct  from  our  main  Distributors: 
Farillon  Ltd,  Ashton  Road,  Harold  Hill, 
Romford  RM3  0PJ  —  Tel:  040  23  71 1 36 


The  trusted  name  in 
Pet  care  for  over  25  years 


London  NW1 1  7TH 
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Co-op  buy 
9  in  North 

The  National  Co-operative 
Chemists  have  purchased  the  nine 
outlet  strong  Fife  &  Forth  co-op 
pharmacy  chain  from  C  WS  for  an 
undisclosed  amount. 

The  acquisition  gives  the 
group  156  outlets  to  date  which 
they  are  in  the  process  of 
modernising  with  their  new  facia. 
The  pharmacy  sections  of  the  Fife 
&  Forth  group  involved  11 
outlets,  but  two  of  these  have 
been  closed. 

Chief  executive  Roy 
Carrington  says  they  plan  to 
invest  over  £7,000  installing 
computerised  management 
systems  into  the  newly  acquired 
outlets,  and  £18,000  on  the  new 
facias,  and  then  refit  two  of  them 
completely  within  the  next  12 
months. 


Three  more 
for  B&C 

Burrows  &  Close  are  buying  the 
Milnes-James  (Chemists)  trio  in 
Nottingham. 

The  three  shops  are  in  the 
Cavlton,  Bestwood  and 
Kimberley  areas  of  Nottingham, 
and  will  give  the  group  11  outlets 
in  that  district,  with  two  outside. 
The  three  outlets  will  be  fitted  out 
as  Burrows  &  Close  chemists. 


ICI  invest 

ICI  are  investing  £8. 7m  in  new 
quality  assurance  laboratories  at 
their  Macclesfield  site,  Cheshire. 

The  building,  at  the  major 
location  for  pharmaceutical 
development  and  production,  will 
take  advantage  of  the  latest 
analytical  instrumentation  and 
computerisation  of  data,  say  ICI. 
Earlier  this  year  the  group 
announced  it  was  investing 
£13. 5m  in  a  facility  at  Macclesfield 
for  the  manufacture  of  Zoladex 
treatment  for  prostate  cancer. 


Unichem  EGM  off  but 
new  dissident  moves? 


Rotherham  pharmacist  John 
Newbould  is  dropping  his  call  for  a 
special  meeting  to  discuss 
immediate  flotation  following  an 
agreement  reached  in  the  High 
Court  in  London  last  Thursday, 
August  25. 

Following  a  brief  hearing 
before  Mr  Justice  Harman, 
lawyers  for  both  sides  in  the 
dispute  said  the  meeting 
requisitioned  for  September  14 
would  not  now  take  place. 

The  meeting  was  called  by  Mr 
Newbould's  Rother  Pharmacies 
to  discuss  flotation  in  1988  (rather 
than  1990)  or  at  such  a  date  as 
members  may  direct,  but  which 
only  enabled  members  before  a 
certain  date  to  participate. 

It  was  following  a  requisition 
and  this  subsequent  call  by 
Newbould's  Rother  Pharmacies, 
who  claimed  to  have  the  support 
of  nearly  600  others,  that 
Unichem  began  court  proceedings 
seeking  declarations  blocking  the 
moves  for  the  special  meeting. 

On  Thursday  Mr  Martin  Mann 
QC,  for  Unichem,  told  the  judge 
that  both  sides  had  come  to  "a 
sensible  compromise"  for  the 
time  being.  Rother  Pharmacies 
agreed  to  give  temporary 
undertakings  not  to  take  any 
further  steps  to  publicise  the 
special  meeting  or  to  put  a 
resolution  to  accelerate  the 
conversion  of  Unichem  into  a 
limited  liability  company  —  or 
encourage  others  to  do  so. 

Mr  Mann  said  court  action  had 
been  made  necessary  because 
Rother  Pharmacies  considered 
that  they  had  properly 
requisitioned  the  special  meeting 
for  September  14  whereas 
Unichem  took  the  view  that  two 
meetings  held  on  May  18  and  July 
17  and  a  subsequent  ballot  had 
resolved  any  question  as  to  the 
desire  of  members  to  introduce 
and  carry  forward  the  incentive 
scheme  which  had  been 
introduced  "for  the  overall 
commercial  benefit  of  the  society 
and  its  members". 

Mr  Mann  added  that  Unichem 


would  have  argued  that  Rother 
Pharmacies  had  taken  a  different 
view  because  there  was  another 
interest  at  stake,  namely  that  of 
one  of  Unichem's  principal 
competitors,  Vestric  —  a 
subsidiary  of  AAH  Holdings. 

Giving  the  undertakings  on 
behalf  of  Rother  Pharmacies,  Mr 
William  Blackburne  QC  said  he  did 
not  wish  to  engage  in  any  debate 
on  the  merits  of  the  dispute. 

Rother  Pharmacies  confirmed 
to  C&D  that  AAH  were 
guaranteeing  the  costs  of 
proceedings;  they  had  offered 
support  to  any  Unichem  members 
who  wanted  to  take  up  the  case. 
They  noted  that  under  the 
provisions  of  the  Industrial  and 
Provident  Societies  Act  1965'  all 
members  of  the  society  were 
entitled  to  equal  treatment  and  say 
certain  members  (ie  new 
members)  might  find  themselves 
less  advantageously  placed  under 
the  scheme  they  were  proposing. 

Rother  Pharmacies  say  they 
have  been  advised  that  they,  and 
the  members  supporting  them, 
might  stand  a  greater  prospect  of 
success  through  a  different 
approach  to  overcome  "hurdles 
placed  in  the  way  of  those 
members  who  favour  an 
alternative  route  to  flotation." 

At  the  time  of  going  to  Press, 
Unichem's  chief  executive  Peter 
Dodd  said  they  had  not  been 
approached  by  any  members 
regarding  further  proceedings.  In 
a  written  statement  to  Unichem 
members  he  said  the  wholesaler 
hoped  they  would  be  "left  alone  to 
get  on  with  building  up  their 
business." 

Asked  about  the  proposal  to 
lower  the  share  entitlement  of 
new  members  —  a  matter  raised 
at  the  first  AGM  but  postponed 
while  subsequent  arguments 
were  sorted  out  —  Mr  Dodd  said 
he  expected  to  put  it  to  a  special 
meeting  in  November. 

Meanwhile  member 
pharmacies  continue  to  benefit 
from  the  share  scheme  by  the 
formation  of  limited  companies 


within  their  group.  For  instance 
G.K.  Chemists  pic  of  Swindon 
recently  formed  nine  subsidiaries 
and  so  multiplied  their  share 
entitlement  ten  times. 

G.K's  company  secretary 
Philip  Carter  said  the  move  was  to 
allow  them  to  "more  closely 
monitor  profitability  within 
different  areas' '  but  noted  that  as 
a  consequence  of  that  they  would 
be  able  to  take  advantage  of 
Unichem's  share  scheme. 


Taylor  bought 
by  M.J.  Group 

Taylor  of  London  have  been  taken 
over  by  the  M.J.  Group  and  will 
become  a  separate  company 
within  their  organisation. 

M.J.  purchased  for  an 
undisclosed  amount  all  the  share 
capital  from  owner  Michael 
Stewart-Smith,  who  will  join  the 
Board  and  remain  involved  with 
the  company.  The  Hampshire 
factory  and  London  office  will  be 
maintained ,  but  the  ' '  merger ' '  will 
make  available  resources  of  capital 
to  allow  development  of  new 
ranges,  say  Taylor  of  London. 

The  M.J.  Group  is  linked  to  a 
major  pension  fund  and  deals  in  gift 
brushware,  plastics,  packing  and 
design. 


Creighton 
raise  £3.1m 

Creighton  Laboratories  are 
planning  to  raise  £3.1m  with  a 
view  to  future  acquisitions, 
through  a  one-for-four  rights  issue 
at  350  pence  per  share. 

After  seeing  pre-tax  profits 
rise  117  per  cent  from  £580,000 
yo  £1.26m  for  the  year  ending 
March  31  and  the  need  for  extra 
capital,  the  company  saw  group 
borrowings  more  than  double. 
They  want  to  redress  the  balance 
between  shareholders'  funds  and 
bank  borrowings,  save  interest 
charges,  and  provide  capital  for 
future  growth. 
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BUSINESS  NEWS 


'Friendly 
news' 
for  BO 

A  new  emulsion  anti-perspirant 
claimed  to  be  cost  effective  and  a 
superior  non-CFC  alternative  has 
been  developed  by  Aerosols 
International. 

Aerosol  anti-perspirants 
require  the  active  ingredient  to  be 
suspended  as  a  powder  within  the 
formulation,  say  AI,  but  these  can 
have  a  '  'bounce-off' '  effect  when 
sprayed  on  to  the  skin,  particularly 
with  the  non-CFC  formulations, 
producing  a  '  'dusty"  spray  which 
the  consumer  finds  unpleasant. 

With  an  emulsion  anti- 
perspirant,  the  powder  is 
dissolved  in  a  liquid  solution 
which,  when  used  with  a 
hydrocarbon  propellant,  gives  a 
fine,  even  spray,  claims  the  group. 
The  product  has  been  consumer 
tested  and  taken  up  by  several 
chains,  say  Aerosols 
International.  Tel:  082347  2241. 


Cph  new 
to  UK 

Cph  (UK)  Ltd  has  been  set  up  in 
the  UK  to  promote  the  products 
developed  by  Conpharm  AB. 

Conpharm  is  a  five  year  old 
Swedish  company,  which  aims  to 
provide  original  remedies  within 
medical  areas.  Currently,  they  say 
they  are  examining  an  extract  of 
podophyllotoxin  (see  Script 
Specials)  for  its  effect  in  the 
treatment  of  Condlomata 
acuminata,  and  new  compounds  to 
be  used  in  the  treatment  of 
psoriasis  and  rheumatoid  arthritis. 


Winning 
Raffles 

Fine  Fragrances  &  Cosmetics 
have  bought  the  Raffles 
Worldwide  brand  for  an 
undisclosed  sum.  The  group  will 
now  sell  the  Raffles  after  shave 
and  eau  de  cologne  through  their 
40  distributors  worldwide. 


Steroplast  Ltd  formerly  Adhesive 
Fabrics  (Manchester  Ltd)  are 
moving  to  a  new  unit  at  Stockport 
Road  East,  Bredbury,  nr 
Stockport,  Cheshire  at  the  end  of 
the  month.  The  company  will  be 
changing  its  name  to  coincide  with 
the  move. 


Britain  in  top 
ten  of  best  selling 
drug  league 


British  companies  again  feature 
strongly  as  producers  of  the 
world's  most  successful  drugs. 

In  1987,  five  major  UK 
companies  —  Glaxo,  ICI, 
Beecham,  Wellcome  and  Fisons 
—  produced  ten  of  the  top  50  best- 
selling  drugs  worldwide, 
compared  to  eight  in  1986. 

The  number  of  UK  products  is 
bettered  by  only  the  United 
States,  with  20;  Japanese 
products  are  showing  increased 
importance,  with  seven  in  the  top 
50,  against  five  in  1986. 

Still  heading  the  list  is  Glaxo 's 
Zantac,  with  1987  sales 
approaching  $l,500m,  with 
Smithkline  Beckman's  Tagamet 
second,  over  $l,100m  and  Id's 
Tenormin  third,  over  $850m. 


The  success  of  Zantac  has 
been  a  key  factor  in  the  rise  of 
Glaxo  to  fourth  position  in  the 
ranking  of  the  world's  largest 
ethical  pharmaceutical  companies 
behind  Merck,  Ciba-Geigy  and 
Hoechst.  The  producers  of  the 
"Pharmaceutical  Products 
Worldwide"  report,  stockbrokers 
Robert  Fleming  Securities,  say 
that  Glaxo  could  well  be  in  second 
place  behind  Merck  in  1988. 

New  entrants  to  the  top  50 
club  include  Glaxo 's  antibiotic 
Fortum,  Wellcome 's  Zovirax,  and 
Sandoz'  immunosuppressant 
Sandimmun.  The  most  notable 
departures  are  Valium  and  Ativan. 
"Pharmaceutical  Products 
Worldwide:  1988".  Robert 
Fleming  Securities. 


The  10  most  successful  UK  drugs 


World  Rank 

Brand 

Company 

£m  1987  est 

1 

Zantac 

Glaxo 

867 

3 

Tenormin 

ICI 

530 

13 

Ventolin 

Glaxo 

237 

1 1 

Inderal 

ICI 

230* 

15 

Amoxil 

Beecham 

225 

29 

Zovirax 

Wellcome 

175 

31 

Augmentin 

Beecham 

168 

40 

Nolvadex 

ICI 

147 

49 

Intal 

Fisons 

133 

50 

Fortum 

Glaxo 

132 

'Includes  sales  by  American  Home  Products 
Source:  Robert  Fleming  Securities 


The  Irish  Minister  for  Health ,  DrRoryO  'Hanlon  (second  from  right) 
recently  opened  IPEX  1988  in  Dublin,  the  first  pharmaceutical 
exhibition  sponsored  by  the  Irish  Pharmaceutical  Union.  Pictured  with 
Dr  O  'Hanlon  at  Irish  distributors,  Allphar 's  stand  are  (left  to  right) 
Allphar's  md  Tom  McAuliffe,  their  marketing  manager  Mai  Hanlon , 
and  far  right  president  of  the  Irish  Pharmaceutical  Union  P. 
Geoghegan 


EVENTS 


Ag  &  Vet  in 
Cheltenham 

The  annual  weekend  meeting  of 
the  agricultural  and  veterinary 
pharmacists  group  will  be  held  on 
October  15-16,  at  the  de  la  Bere 
hotel  in  Southam,  Cheltenham. 

"Profitable  agricultural  and 
veterinary  business"  is  the  theme 
of  Sunday's  conference  and 
speakers  will  include  Brian 
Spencer,  on  product  supplies; 
Peter  Beswick  on  financial  control 
and  cash  flow  problems;  and 
Douglas  Davidson,  on  the 
developing  situation  in  Europe  and 
distribution  of  animal  health 
products. 

On  Saturday,  the  committee 
meeting  and  dinner  will  be  held. 
The  cost  is  £64  including 
accommodation,  for  the  full 
conference,  £20  for  Sunday  only 
and  £12  for  Saturday's  dinner 
only.  Further  details  from  Mr  R. 
Marshall,  the  Royal  Pharm- 
aceutical Society  (Tel:  01-735 
9141). 

On  the  slopes 

The  Unichem  skiweek  will  take 
place  from  March  4,  1989,  at  the 
village  of  Scheffau  in  Austria. 

The  resort  has  facilities  for 
advanced,  intermediate  skiers  as 
well  as  beginners,  say  Unichem, 
and  accommodation  will  be  in  the 
Alpin  hotel. 

The  cost  is  £280  per  person 
and  includes  one  week  half-board. 
Further  details  from  Tracey 
Poulton,  Unichem  Ltd.  (Tel: 
01-391  2323). 

Royal    Society    of  Health. 

Conference  on  "Treatment  and 
detoxification  of  opiate  drug  users  in 
different  countries",  October  12  at 
7pm  at  Westminster  Cathdral  ; 
conference  centre,  Victoria  Street, 
London  SW1.  Mrs.  D.K.  Roberts, 
chairman  Pharmaceutical  Group 
Committee  will  speak  on  methods  and 
drugs  used  in  various  centres  around 
the  world.  The  cost  for  non-RSH 
members  is  £5.  Further  information 
from  the  Conference  Department, 
Royal  Society  of  Health,  38A  St 
George's  Drive,  London  SW1V4BH.  I 

IBC     Technical  Services. 

Conference  on  "Drugs  in 
hypertension"  at  the  Gloucester 
Hotel,  London  W7,  October  24  -  25. 
Topics  will  include  "treatment  of 
hypertension  in  the  elderly"  and 
"calcium  antagonists  of  the  future". 
The  cost  is  £395  excluding  VAT, 
further  details  from  Penny  Robinson 
IBC  (Tel:  01-2364080). 

Lincolnshire  LPC  conference  will  be 
held  on  October  2  not  October  22 
as  stated  in  Coming  Events, 

August  20. 
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Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9 1RW. 

Telephone  Tonbridge  (0732)  364422.  Telex  95132. 
Ring  Mark  Jorden  Ext  222  for  further  information 
Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


APPOINTMENTS 


KINGSTON  &  ESHER  HEALTH  AUTHORITY 
KINGSTON  HOSPITAL 

DISPENSARY  ASSISTANT  FULL/PART  TIME 

This  post  offers  interesting  and  varied  but 
straightforward  work  to  support  the 
qualified  staff  in  the  provision  of  the 
pharmacy  service  to  patients  at  Kingston 
Hospital.  We  are  looking  for  someone 
reliable  who  would  enjoy  working  in  a 
friendly  hospital  environment.  Neither 
previous  experience  nor  qualifications  are 
required. 

Wage  rate:  £102.59  per  week  including 
London  Weighting. 
For  further  information  please  contact 
Judith  Smith,  Principal  Pharmacist, 
Telephone:  01-546  771 1  Ext  313. 

Application  forms  and  job  description 
from:  District  Pharmaceutical  Officer,  Old 
Beverley  Ward,  Kingston  Hospital. 

Closing  date:  18  September  1988. 


EXPERIENCED  DISPENSER 

required  for  busy  retail  pharmacy  London  N16 
will  be  capable  of  assuming  responsibility  for 
organising  dispensary,  drug  ordering,  patient 

counselling,  health  care  products.  Top  salary  by 
negotiation  for  the  right  person. 

Telephone:  01-809  2249 


Cancellation  deadline  5pm  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  min  30mm 
Column  width  42mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


ANNOUNCEMENTS 


Pharmacists  and  Wholesalers  are 
advised  that  with  effect  from 
August  31st  1988  the  product 
licences  for  Rendells  Feminine 
Contraceptive  Pessaries 
(PL0380/5000R)  and  Genexol 
(PL0380/5004R)  will  lapse. 
A  reformulated  product  will  be 
available  in  the  future. 


FINANCE 


PR\cna:w\\s 

V/2%  OYER  Bl\k  BASE  R  ME. 


We  do  not  believe  that  you,  as  a  professional, 
should  need  to  mortgage  your  home  in  order 
to  finance  a  practice. 

Under  our  schemes,  loans  are  available  over 
25  years,  and,  in  some  cases  even  longer. 
Various  repayment  methods  are  available  to 
suit  your  personal  requirements. 

For  more  information  contact:- 


J.W.  SLEATH  &  CO.  LTD., 

Insurance  and  Mortgage  Brokers 
_       58  Theobalds  Road 
~      London  WC1X8BR 
Telephone:  01-242  4375 


PURCHASE  !\IEW,  OR  EXPAND  YOUR 
EXISTING  PHARMACY 

Up  to  100%  Finance  available  (subject  to  status) 

Telephone:  0784  62822  and  ask  for 
Stanley  Blum  PHc  MR  PharmS.  business  co- 
ordinator in  association  with  I. P. A.  Limited 
(FIMBRA  member) 
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LABELLING 


Take  your  pick! 


A  range  of  labelling  programs  for  your 
IBM  compatible  PC 

•  SHADOW  LABELLING  -  £99.95 

•  SHADOW  PLUS  -  £199.95 

•  PATIENT  RECORDS  -  £295.95 

•  PATIENT  RECORDS  PLUS  -  £399.95 

•  SHADOW  CONTROL  DOSAGE  - 

to  help  you  win  more  business  from  nursing  homes 

£695.95 


PRODUCTS 
&  SERVICES 


PRODUCTS 


SHADOW  SOFT 

27  Waterloo  Place 
Leamington  Spa 
Tel:  36485/6 

a  division  of  IMAGE  MICROSYSTEMS  Ltd. 


★  PERFUMES 

(up  to  trade 
+10%) 

★  KODAK 
(UK  or  Foreign) 

★  GENERICS 
(Special  Prices) 

TEL:  01-992  0003 


THE 

VERY  BEST 
FOR  HAIR 

The  fam<  ills  Must  >n 
|  Pears<  in  cushi<  >n 
I  technique  c<  mdil  i<  ins 
I  as  it  brushes  t<  >  pr<  >m<  ite 
'  m  shining  l<  iveliness. 

MASON  DEARSON 

1     1  E-thtgrcal  original 

3~7  Old  Bond  Street,  Londi  >n  \\  IX  3AE 


LABELS 


SH0PFITTINGS 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  full  system  or  program  only 

I  FREE  DIRECT 
ORDER  ENTRY  TO  VeSulC 


Contact  David  Coleman  or  Mike  Spnnce  MPS 
for  a  demonstration  or  trial 
PARK  SYSTEMS  LTD.  41-43  Parliament  Street 
Liverpool  L8  5RN 
Telephone  051-708  8800 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


Shopfitting  styles 
for  modern  selling 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  of  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 
-*  Easy  access  and  vision 

*  No  |ammmg  No  fall  out 

*  Competitive  prices 


a 


APEILS 


Apeils  Systems  Limited, 

Unit  P,  Kingsway  Ind.  Estate  lu^ndasih 

Kingsway,  Luton,  Beds  LU1  1  LP  1  v.  > 

Telephone:  Luton  (0582)  4571 1 1  FAMA 


John  Ilicliaiclion 
Computers  lid 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 


►  In  Customer  Service 


In  Systems  Development 

10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


IEXDRUM 

L— STOREFITTERS-J 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CMA«iCS  (USINESS  'A«K.  OlO  NtWION  «OAD  HiAfHHflD  DC  VON  TOU  6UT 


Lux  Li 


.UX  LINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 

LUXUNE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525  381356 
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r  QUALITY  LABELS 


fjPARK 


mom.- 051-708  8800 

Park  Printing, 

4 1-A3  Parliament  Street, 

Liverpool  L8  5RN. 

OFFER  APPLIES  TO  UK  MAINLAND  ONLY 


1 


SHOPKIT  SUNDAY 
SEPTEMBER  25th 

Yes!  Once  again  the  day  every 
retailer  waits  for  —  another  of  our 
famous  Shopkit  Sundays.  Vi  price 

shopfittings  (Basic  Shelf  Order 
Sheet)  and  up  to  ^rd  off  Joinery. 
Send  for  details  today  from  either: 

SHOPKIT,  50  Ivatt  Way, 
Westwood  Industrial  Estate, 
PETERBOROUGH  PE3  7PN. 
Tel:  (0733)  265263 

SHOPKIT,  UNIT  5,  Gallagher 
Terrace,  Park  Road  Industrial 
Estate,  Blackhill,  Consett,  Co. 
Durham.  Tel:  (0207)  591 146. 


STOCK  FOR  SALE 


THE  FILM  MAN 

DAVE  ROTHWELL 


110/12  exposure 

1  10/24 

126/12 

126/24 

135/1  2  from 

1  35/24from 

135/36  from 

1  35/36  1000ASA 

Disc  from 

HR1  00/400. 120 

FUJI  Chrome  1  00  1  35/24 

FUJI  Chrome  400  1  35/36 

FUJ1 1  CN  1  10/24 
FUJI  CN  1  35/24 
FUJI  CN  135/36 
GLOSSY  4in  x1  75 
MATT  8in  x84mtre 


from  35  pence 
from  75  pence 
25  pence 
from  55  pence 
70  pence 
75  pence 
£1 .00 
£2.00 
from  65  pence 
95p 

inc  £2.50 
processing 

£3.00 
£1 .00 
£1 .50 
£1  .80 
£32 
£36 


Paper  and  chemicals  for  Minilabs  supplied 

D.  V.  ROTHWELL  LTD. 

1 38  Westmorland  Avenue,  Blackpool  FY  1  5QW. 
Telephone:  0253  697094 
Car  phone:  0836  614018 


STOCK  FOR  SALE 


FOR 
PRICE  LIST 

QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM  LT 

UNIT  A6.  83  COPERS  COPE  ROAD 

BECKENHAM.  KENT  BR 3  1NR 
TEL  Ol  658  2255  TELEX  263832 
FAX.  Ol  -658  868O 


MANY  SPECIAL 
THIS  MONTH 
INCLUDING:  ^ 


38s* 


iAkANY  Aew  Licenses 

AhIS  j^ONTH 


SERVICES 


PERFUME  &  COSMETIC  ANALYSIS 

A  rapid,  reliable  &.  competitive  testing  service  for 
alcohol,  denaturants  &.  Cosmetic  Product  Regulations. 

HERD  &  MUNDY  LTD, 
THE  EDGELEY  INSTITUTE 
1 44  CASTLE  STREET,  STOCKPORT. 
TEL:  061-429  9555. 


TO  ADVERTISE  IN 
CHEMIST  &  DRUGGIST  RING 
ANDREW  JORDEN 
ON 

0732  364422  EXT  222 
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OUT  PEOPLE 


ayer  birthday  celebration 


In  celebration  of  100  years  in  the 
pharmaceutical  business,  and  125 
since  formation,  Bayer  opened  a 
communication  centre  and 
exhibition  in  the  Leverkusen 
headquarters  in  West  Germany 
last  week. 

The  exhibition  demonstrates 
the  use  of  Bayer  products  in 
everyday  life.  Since  its  foundation 
the  company  has  registered 
nearly  150,000  patents  and  over 
26,000  trademarks  and  today 
spends  some  £650m  a  year  on 
research.  One  of  the  aspects  of 
the  exhibition  will  be  Bayer's  past 
Professor,  Dr  Gerhard  Domagk 
(1895-1964),  pictured  here,  who 
discovered  many  therapeutic 
agents  against  puerperal  fever, 
meningitis,  pneumonia  and 
tuberculosis.  In  1939  he  was 
awarded  the  Nobel  Prize  for 
Medicine. 


APPOINTMENTS 


Janssen:  David  W  Mitchell  is 
appointed  divisional  manager, 
Pharmacy  Division  and  Julia  Quick 
is  appointed  to  the  new  position  of 
animal  health  and  pharmacy 
research  project  manager  within 
the  Development  Department. 

Nielsen  Marketing  Research:  Jeremy 
Wyndham  has  joined  as  research 
director,  responsible  for  all 
statistical  research  matters.  He 
was  previously  with  Deloitte 
Haskins  &  Sells  as  a  management 
consultant. 

Crookes  Healthcare  have 
appointed  Peter  Tyler  as  Head  of 
Sales. 

Booker  Nutritional  Products  have 
appointed  Kath  Thompson  as 
assistant  brand  manager  working 
across  all  BNP's  brands. 


With  a  tale  to  tell 


Pharmacist  and  writer  Mervyn 
Madge  picked  up  an  award  for 
impromptu  storytelling  at  the 
Writers  Summer  School  at 
Swanwick  this  year. 

Attended  by  over  300  writers, 
including  people  like  Anthony 
Thwaite,  Janet  Barber  and  Ruth 


Rendell,  the  award  is  presented 
for  storytelling  at  an  informal 
gathering. 

Mr  Madge  has  two  of  his 
books  —  Alternative  or 
Complementary  Medicine  and 
Westcountry  Tales  on  show  at  the 
Frankfurt  International  Book  Fair. 


The  Numark  Chemist  winners  of  the  Scottish  regional  final  of  the 
Numark/Renniegolf,  which  was  held  at  Rosemount  are ,  from  the 
right,  Gordon  Maclean  from  Glasgow  (5th);  Graham  Tarbetfrom 
Glasgow  (6th);  Jimmy  Taylor  from  Renfrew  (4th);  Bill  McManus 
from  Glasgow  (3rd);  Bill  McFarlane  from  Aberdeen  who  came  first 
and  Nicholas '  Ken  White  and  Numark  wholesaler  Davidson 's  Ron 
Brownhill,  who  came  second 


IlllllllSlliiSPJSii " 


Conservative  MP  forSelly  Oak,  Anthony  Beaumont  Dark,  tested 
the  health  of  Philip  Harris  Medical  on  a  recent  tour  of  the  factory 
where  he  met  constituents  and  employees.  He  discussed  the  workings 
of  the  distribution  system ,  1992  the  single  market  and  the 
implications  of  parallel  importing  and  then,  pictured  here  right, 
checked  the  health  of  managing  director  David  Linney 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW.1 
Registered  at  the  Post  Office  as  a  Newspaper  19/2i/16s  Contents  ©  Benn  Publications  Ltd  1988.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retneval  system  or  transmitted  in,! 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Publications. 
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NOW  AVAILABLE 
ON  FP1Q 


The  leading 
hydrocolloid  dressing 
in  hospitals. 

Granuflex  is  a  revolutionary  dressing 
for  leg  ulcers  and  pressure  sores,  which  is 
already  used  in  the  majority  of  hospitals. 

Granuflex  is  revolutionary  in  that  it  is 
impermeable  to  both  gases  and  water  vapour. 
It  therefore  provides  a  moist  wound  environ- 
ment and  an  effective  bacterial  barrier! 

Its  hydrocolloid  particles  absorb 
exudate  and  swell  to  form  a  gel  inside  the 
wound  cavity.  This  promotes  healing  by 
removing  necrotic  material,2  stimulating  the 
development  of  healthy  granulation  tissue3 
and  encouraging  re-epithelialisation  of  the 
wound. 

The  results  are  dramatic3  4  5- even  50% 
success  in  leg  ulcers  that  have  been  refractory 
for  up  to  20  years? 


From  the  leaders 
in  hydrocolloid 
technology 

Squibb  Surgicare,  the  pioneers  in  this 
field,  are  pleased  to  announce  the  availability 
of  Granuflex  on  FP10  prescription. 

Community  nurses,  practice  nurses  and 
general  practitioners  are  being  informed  of 
this  development  and  you  can  expect  an 
immediate  heavy  demand  for  this  product. 

Each  Drug  Tariff  pack  contains  live 
4"  x  4"  (10cm  x  10cm)  dressings  and 
package  inserts  providing  information  to  the 
patient  and  the  health  professional. 

Further  information  or  supplies  of  the 
above  leaflets  can  be  obtained  direct  from 
Squibb  Surgicare  -  our  address  and 
telephone  number  are  given  below. 

A  new  concept,  a  new  demand,  a  new 
opportunity.  Granuflex. 


References  1.  Mertz.  P.M.  etal.  (198  5)  Journal  of  the  American  Academy  of  Dermatology,  12,  No.  4.  pp.  662-668. 

2. Johnson  A.  (1984)  Nursing  Times  80  (40),  39-43.  Nov  28th.  3  Cherry,  G.W.  et  al.  (1984)  The  Practitioner,  228, 

pp  1175-1178  4  van  Rijswijk,  L  etal.  (1985)  Cutis  35, 173-176  5  Pottle,  B.  (1987)  Nursing  Times,  March  25th,  54-58 
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Granuflex 

Hydrocolloid  Dressing- 
Impermeable  (Drug  Tariff) 

For  use  on  leg  ulcers  and  pressure  sores 


§@y        !Mr^0(SfiMS™  ■  •  •  pioneers  in  hydrocolloid  technology 

Squibb  Surgicare  Ltd.,  Squibb  House,  141-149  Staines  Road,  1  lounslovv  TW3  3JA.  Tel:  01-572  7422 
Basic  NHS  Cost  £8.29  per  box  ol  5  dressings  (41p  per  day  based  on  the  average  wearing  time  oi  4  days) 
TM  =  Trademarks  of  the  Squibb  Group 

A  member  ol  the  ConvaTee  division  ol  h  R  Squibb  and  Sons  Inc.  <ci  1988  Squibb  Surgicare  Ltd. 


Where  there's  a  Will, 
there's  a  new  cheque  card. 


Watch  out,  there  are  lots  of  new  cheque 
cards  about!  They'll  gradually  replace  those 
issued  by  32  banks  and  building  societies. 

(Though  you  can  still  use  the  old  ones 
till  the  expiry  date.) 

The  new  cheque  cards  have  the  face  of 
Shakespeare  in  red,  a  Shakespeare  hologram, 
and  a  signature  panel  on  the  back. 


Where  cards  are  the  new  multi-function 
type,  Shakespeare's  face  in  red  is  on  the  back. 

If  you  or  your  staff  handle  cheques,  be 
sure  they  are  signed  in  your  presence  (and 
match  the  signature  on  the  back  of  the  card). 

The  new  'Bard  Cards.' 

Start  brushing  up  on  your  Shakespeare 
right  away. 

Kill 


LOOK  FOR  THE  BARD  ON  THE  CARD  |f| 

Issued  by  the  Cheque  Card  Committee,  APACS. 


